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Business Education: Emergence and Implications of New Technologies of Learning

1. To understand the status and forms of business education

presently in vogue.

2. To examine what reforms are required in the business

education system.

3. To identify how technology can help in bringing the desired

reforms.

4. To identify measures and means to introduce ICT based

learning system.

The term business education here means

the conventionally acknowledged commerce education and also

included business management and leadership education offered

through various commerce and business management programs.

It is an

umbrella term that includes any communication device or

application, encompassing: radio, television, cellular phones,

computer and network hardware and software, satellite systems

and so on and as well as various services and applications.

Any change, modification or

development in the system and practice of knowledge acquisition

which leads to understanding and explanation of a concept in a

better way is termed as new technologies of learning.

The principal premises of the paper are-

i. The growth of business education is mainly because of

changing business environment in India.

ii. New economic and business environment requires more

sophisticated and technologically upgraded system of

education.

iii. Technology plays vital role in enhancing quality, standards

and utility of business education.

iv. With the help of advanced Information and Communication

Technology (ICT) business education can be made more

user-friendly and purposive in nature.

In the early decades of 20

century Business Education was in its infancy and was almost a

part of economics has now significantly gained importance as

well as a concrete form in its own way. It has expanded in

multiple ways giving birth to various sub-disciplines and

subjects related with business are added to it. Once business

education was a small field of study which has now become

highly specialized broad based faculty of learning. Various

programs and courses related with business education are now

Working Definition

Business Education:

Information and Communication Technology:

New Technologies of Learning:

Premises of the paper:

Discussion

1. Nature of business education:
th

Introduction

Statement of Problem

Business

Education: Emergence and Implications of New

Technologies of Learning

Objectives of the Paper

Education is a dynamic process. With change in time,

circumstances, situations and aspirations of learners, the

approach towards education also changes. The importance and

status of a particular discipline depends on addition to

knowledge, enrichment of understanding due to advent of new

field of study and contribution of researchers. These

developments often change the whole concept of particular field

of study.

Knowledge generation is a continuous process. Every time we

add to knowledge because of contribution from different experts,

different researchers and practicing professionals. Business

education in particular is known for its dynamic and ever

expanding field of learning. Every day many innovations and

creative contributions are made to business. There are always

environmental, social and economic factors that influence

business happenings.The field of business education thus, is

enlarged, enriched and expanded due to growing sphere of

knowledge that business education gains from practical

happenings in business.

In order to cop up with these changes, learn about new

happenings and adopt them as a learning exercises, it is necessary

that appropriate systems and techniques be adopted by the

business educators for development of sound business education

system. The implications of technology, current changes in

economy and business should be rightly understood to develop

suitable learning system and create an environment of high

academic standards.

From this point of view; in the present paper issues regarding role

of technology and its implications on development of business

education are discussed.

Today the role of business education has become highly

important in the context of changing face of economy. The rapid

growth of industries, implementation of policies of liberalization

and emergence of service sector; all have contributed in

significant development of business education in India. The

growth of commerce and commercial approach towards

agriculture also are responsible for development of a new type of

business education. Everyone want professional education

which can serve to provide employment, enhance skills and

improve core competence.

From this point of view business education has to play different

type of role in our society. What kind of new business education is

required by the stakeholders, in what way prevailing business

education meets the requirements, and what are the implications

of technological specially Information and Communication

Technological advancement (ICT) is the subject matter of this

paper. From this point of view, the title of the paper is “

”

Principal objectives of the paper are
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Fig 1. Nature of Business Education

Initial Phase

- Emphasis on economics

- Teaching of basic business practices

- Accountancy as a basic aspect of

profession

- No status of separate discipline or

profession

Growth Phase

- Acceptance of accounting as a separate

profession.

- Development of commercial organizations

in India.

- Promotions of new industries resulting in

requirement of commercial professionals

Maturity Phase

- Establishment of ICAI and ICWA as statutory

professional education institutes.

- Establishment of IIMs in the early the 60s.

- Large scale expansion of commerce colleges.

- Recognition to commerce as separate discipline

of study

- Establishment of large number of business

education institutes.

Reform Stage

- Restructuring of commerce education to meet

requirements of liberal and free economy.

- Addition of new professions, vocations,

disciplines to the field of commerce.

- Incorporation of various soft and computational

skills

- Requirement of employable skilled manpower

ABSTRACT:

This research paper chiefly talks about the need of business education and how the changing scenario in Indian industry is
making it conducive to introduce to such concept as business education. A major emphasis is also given to the technology as a
game changer and applying ICT as the basis of learning.
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5Business Education: Emergence and Implications of New Technologies of Learning

g) Dynamism of business happening and multiplicity of events

should be rightly reflected in e-content.

h) E-content should not be a one sided beam of a phenomenon

or concept.

Above discussion helps us to conclude that there is urgent need to

develop suitable e-contents to make business education more

user-friendly and learner centric. Development of technology

supported education system can enhance utility, effectivity and

appropriateness of business education.

Conclusion:

References:

1. Teachingof Commerce: M. sumathy and C. Manoharan,
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2. Experiential Learning: Colin Beard & John P Wilson,

Koga Page, ISBN- 9780749448974

3. Role Plays: David Turner, Viva Books Pvt Ltd, ISBN- 978-

81-309-1065-9

4. Teaching of Commerce a Practical Approach: J.C.

Aggrawal, ISBN-81-259-020-5

offered by different universities and even autonomous

institutions.

There is no dearth of specialization and highly developed courses

providing skills, knowledge and inputs related with business

education. As such the growth of business education is now

taking place in every possible direction. However, this growth

appears heterogeneous in nature for a simple reason that the

growth is not meeting the expectations of all the stakeholders.

When a quantitative expansion occurs quality often lost.

Similarly, high emphasis on quality restricts quantitative growth.

This has resulted in a paradox which needs to be properly

addressed.

The prevailing system of business education, thus is not

justifying the purpose and existence. There are many challenges

making it a success, the major challenges can be highlighted as

follows-

A. Lack of defined purpose and direction: - At present the

business education lacks a specific purpose and direction which

can make the system of business education focused and need

based. The present system of business education tries to

accomplish too many objectives simultaneously; in turn nothing

is meaningfully achieved. The concept of specialization is highly

diluted.

B. The idea of hands on experience and projects or assignments to

satisfy the expectations of learner have turn into mere

formalities. Most of the things are done in a very mechanistic and

casual manner. There is absence of seriousness to meet the

specific expectations by undertaking a program and well defined

activities. The topics of the projects and activities are often

repetition of works earlier done, lacks a creative and innovative

approach thus doesn't provide the desired insights and experience

to the learners.

C. Absence of continuity, consistency and directed approach. At

present the business education encompasses too many subjects

taught in a cursory manner. Often there is absence of linkage of

the subjects taught in one semester with the another. There is no

focused approach to develop a particular stream of thinking and

set of ideas that can sharpen the mindset of the learners. This in

turn results into putting emphasis on too many skills and

competences where as in reality learners find himself as jack of

all trades and master of none.

In order to improve

the structure of business education and change the prevailing

approach; mere reforms in the syllabus cannot help. One has to

rethink in terms of the system, delivery mechanism and the mode

of learning that is presently being followed.

At present the system of education is highly teacher centric, the

student has very limited role to play. The learner is supposed to be

one who just listens and learns, he is a passive partner in the

process of learning. He has very limited or no understanding as to

why he is studying a subject? What is a rationale and relevance of

a particular course content?

Unless and until the learner sets his learning objectives and learns

the topic in which he is really interested; a meaningful

achievement is not possible. Learner must know why and how as

to the selection of topic and what benefit he will gain from

learning a particular subject. A clear and complete understanding

of the learning can help him to have right approach towards

learning process.

ICT can help in multiple ways in this regard. The concept of

choice based learning is possible with the help of ICT, the learner

can choose what subjects he wants to study, how he wants to

study and what are the implications of learning a particular

subject. He can also decide in what manner he will develop

certain skills, how he will utilize these skill sets for his personal

and professional excellence. What are the challenges that a

learner faces when he takes a particular subject and how these

difficulties can be addressed by using appropriate method of

learning in every situation?

Technology can play a great role in simplifying understanding a

concept, application of an idea in practice and as well as right

method of applying a concept in practice. Technology reduces the

distance between the learner and the subject.

Various creative inputs can be made available by applying

technology to explain different concepts in innovative manner.

Case studies, role play, situation analysis and simulation are the

techniques that can be rightly applied to explain a concept.

In order to introduce ICT

based learning in universities and colleges it is necessary that a

desired awareness as to utility based ICT learning be created.

Every time the planners, educators and learners should be given

an understanding that ICT based learning can minimize the gap

between the subject and the learner. Anytime learning is

possible.And convenience, communication as well as continuity

are the three principles of learning that will be effectively

adopted.

Few suggestions regarding effective usage of ICT based learning

are made here: -

a) There should be an appropriate system for development of e-

content and e-learning resources.

b) E-content material should be user-friendly and ease of

learning should be the most important criteria for

development of such material.

c) E-resources should be easy to access, easy to use and there

should be high degree of interactive content.

d) Self-learning should be the focus of e-learning.

e) There should a systematic mechanism for self-evaluation

and self-assessment which is rightly imbibed in the learning

program.

f) It is necessary to develop a holistic approach towards e-

content and e-learning.

2. Designing a new comprehensive system of business

education: Reforms required

3. Role of technology as a game changer:

4. Applying ICT based learning:

4 PMR   JUL - DEC 2016
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approach; mere reforms in the syllabus cannot help. One has to

rethink in terms of the system, delivery mechanism and the mode

of learning that is presently being followed.

At present the system of education is highly teacher centric, the

student has very limited role to play. The learner is supposed to be

one who just listens and learns, he is a passive partner in the

process of learning. He has very limited or no understanding as to

why he is studying a subject? What is a rationale and relevance of

a particular course content?

Unless and until the learner sets his learning objectives and learns

the topic in which he is really interested; a meaningful

achievement is not possible. Learner must know why and how as

to the selection of topic and what benefit he will gain from

learning a particular subject. A clear and complete understanding

of the learning can help him to have right approach towards

learning process.

ICT can help in multiple ways in this regard. The concept of

choice based learning is possible with the help of ICT, the learner

can choose what subjects he wants to study, how he wants to

study and what are the implications of learning a particular

subject. He can also decide in what manner he will develop

certain skills, how he will utilize these skill sets for his personal

and professional excellence. What are the challenges that a

learner faces when he takes a particular subject and how these

difficulties can be addressed by using appropriate method of

learning in every situation?

Technology can play a great role in simplifying understanding a

concept, application of an idea in practice and as well as right

method of applying a concept in practice. Technology reduces the

distance between the learner and the subject.

Various creative inputs can be made available by applying

technology to explain different concepts in innovative manner.

Case studies, role play, situation analysis and simulation are the

techniques that can be rightly applied to explain a concept.

In order to introduce ICT

based learning in universities and colleges it is necessary that a

desired awareness as to utility based ICT learning be created.

Every time the planners, educators and learners should be given

an understanding that ICT based learning can minimize the gap

between the subject and the learner. Anytime learning is

possible.And convenience, communication as well as continuity

are the three principles of learning that will be effectively

adopted.

Few suggestions regarding effective usage of ICT based learning

are made here: -

a) There should be an appropriate system for development of e-

content and e-learning resources.

b) E-content material should be user-friendly and ease of

learning should be the most important criteria for

development of such material.

c) E-resources should be easy to access, easy to use and there

should be high degree of interactive content.

d) Self-learning should be the focus of e-learning.

e) There should a systematic mechanism for self-evaluation

and self-assessment which is rightly imbibed in the learning

program.

f) It is necessary to develop a holistic approach towards e-

content and e-learning.

2. Designing a new comprehensive system of business

education: Reforms required

3. Role of technology as a game changer:

4. Applying ICT based learning:
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case of public enterprises, because of public investment made in

them. A basic question arises here as to how public enterprises

should earn sufficient return on capital invested in them and also

should fulfil their social responsibilities. Public enterprises are

conceived as an effective instrument of socio-economic

transformation, but at the same time have come under severe

criticism on account of their financial performance. Public

enterprises are facing many financial problems. A wide range of

issues covering working capital management, capital structure,

cash management, inventory management have been discussed

in this book.

Koontz, Donnel, H. and Cyril (1979)Defined control as the

regulation of work activities in accordance with predetermined

plans, such as to ensure the accomplishment of the organisations

objectives. Control operates through standard and also measures

the work performance according to these standards and correct

deviations from the standard. It presumes that there is a standard

or plan against which performance is compared.

Devendra Thakur and D.N.Thakur (1997)he stated that in ancient

age higher education was a means of acquiring wisdom and

satisfying curiosity. It was not an instrument for achieving goals.

But the new demand of economic life is such that modern higher

education has been interlinked with specialization as well as

employment. This implied importance needed structural reforms

in the colleges and universities and creation of new types of

training in new subjects that were of practical significance In

terms of future careers.

Edward Sallis (2002)he stated that the knowledge revolution has

brought about rapid advances in technology. It has changed the

way we work and think and is changing learning. To cope with the

information age every person requires a high standard of

education. High educational attainments are the right of each and

every child throughout the world. To achieve this every boy and

girl needs to have a quality education. This may seem like a pipe

dream in many parts of the world, or even in the inner city schools

of many western countries, but this is just the issue where TQM

has its relevance. TQM in education has as its message the idea

that every child has worth and demands the best possible chance

in life. It is an aspiration as relevant in Calcutta or Nairobi as in

London, NewYork or Beijing.

various financial

problems associated with the college library budget. It studies the

meaning of budget and examined the various techniques of

budgeting that may be used in the libraries for fund acquisition

and allocation. It draws the necessary steps to be taken for library

budget preparation and finally concluded with the role of

librarian for better utilization of limited fund.

G.P.Jakhotiya (1989)he stated that, budgeting means estimating

in advance the course of action to achieve a particular target.

Even an individual has to budget his monthly expenditure in

order to save a particular amount. Therefore, budgeting is the

foundation of any achievement on any front whether it is a private

business activity, social work or Government operation.

1. To examine variance between budgeted receipts and actual

receipts of the colleges.

2. To examine variance between budgeted expenditure and actual

expenditure of the colleges.

· More formalized the budgeting process better the college

performance.

In order to study the above mentioned objectives, researcher has

collected the reliable information pertaining to thefinancial

aspects of collegiate education from the year 2009-10 to 2013-

14).Most of information regarding financial aspects of aided

colleges has been collected through

.

The researcher has prepared district wise list of all aided colleges

in shivaji University Jurisdiction from which the sample was

drawn. The following table shows aided colleges in Shivaji

University jurisdiction.

For the selection of colleges from districts under Shivaji

University jurisdiction, researcher has used stratified sampling

method. Each district has been considered one strata i.e.

Kolhapur, Sangli and Satara.After that types of colleges has been

considered as a sub-strata from each district i.e. Conventional

Colleges, Conventional and Professional Colleges, Colleges of

Education, Law Colleges, Engineering and Technology Colleges

and Pharmacy Colleges. Precision is depend upon the sample

size of the stratum and it depends upon variability in each

stratum. In stratified sampling the allocation of sample size for

different strata is done according to total no. of units in each

stratum and variability within each stratum.

The researcher has taken 20 percent of colleges from each sub-

strata of each district for the research purpose. Then researcher

has used convenience sampling method for the selection of the

colleges. The following table shows the sample size:-

Das A. and Paul G. (2012) revealed that

Objectives of the study-

Research Hypotheses-

Research Methodology-

Table-1 -Aided Colleges in Shivaji University jurisdiction.

Right to Information Act

2005

Source- Compiled by Researcher

Introduction-

Literature Review-

One of the major aspects of budgeting is to exercise control over

the funds. It has to be ensured that the funds are efficiently

utilized. Budgetary control involved deciding about the physical

and financial targets, assigning responsibilities and measuring

the result at the end so as to ensure that the forecasted goal or

objectives are achieved. Budgetary control, being the most

versatile mechanisms, is used in commercial establishments and

industrial undertakings in planning, guiding, regulating,

directing, coordinating, and controlling their activities and

operations. (Ilyashusain 2006)

The main objectives of budgetary control in the colleges can be

described as-

1. To ensure that revenues are being realized as projected.

2. To ensure that expenditures are being made within the

planned limits.

3. To ensure that other sources of colleges are being utilized as

planned.

4. To ensure that financial information is communicated

efficiently, accurately, and in a timely manner so that all

decision makers at all levels can make sound decisions.

5. To make necessary corrective action in case of deviation

between the targets and achievement.

The financial authorities of an educational institution have the

twin objectives of liquidity and accountability. Liquidity is

important to ensure that the institution is able to meet its

obligation in time. It does not mean that the institution should

retain all its sources in liquid accounts like saving bank account.

The concept of accountability is unique to public institutions

which call for transparency.

Besides, the financial decision makers in a college must not only

know the current financial positions but should also have

concrete objectives which they desire to achieve. It is necessary

to know the objectives in order to decide about the future

activities and programmes. The integration of various plans and

policies is achieved by preparing budgets. An efficient budget

should not only be able to give effect to the broad policies of the

institute but should also be able to estimate the receipts and

payments to the most accurate limit.

Husain, I. (2006)opined that budget, which is consider by the

traditional managers and education authorities on merely routine

exercise of the college, has to be made more effective. It has to be

used by the educational authorities as an effective tool of

financial planning and control. Budget may also be used as a

device to establish a relationship between the planning financial

and the academic performance of the colleges.

B.L.Mathur (1987)he stated that, finance is the lifeblood of a

business enterprise and that is why its management in any

enterprise is of utmost importance. This is more relevant in the
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3 Colleges of Education 02 02 01 05

4 Law Colleges 02 02 03 07

5 Engineering and

Technology Colleges

-- 01 01 02

6 Pharmacy Colleges -- -- 01 01

Total 55 41 40 136
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case of public enterprises, because of public investment made in

them. A basic question arises here as to how public enterprises

should earn sufficient return on capital invested in them and also

should fulfil their social responsibilities. Public enterprises are

conceived as an effective instrument of socio-economic

transformation, but at the same time have come under severe

criticism on account of their financial performance. Public

enterprises are facing many financial problems. A wide range of

issues covering working capital management, capital structure,

cash management, inventory management have been discussed

in this book.

Koontz, Donnel, H. and Cyril (1979)Defined control as the

regulation of work activities in accordance with predetermined

plans, such as to ensure the accomplishment of the organisations

objectives. Control operates through standard and also measures

the work performance according to these standards and correct

deviations from the standard. It presumes that there is a standard

or plan against which performance is compared.

Devendra Thakur and D.N.Thakur (1997)he stated that in ancient

age higher education was a means of acquiring wisdom and

satisfying curiosity. It was not an instrument for achieving goals.

But the new demand of economic life is such that modern higher

education has been interlinked with specialization as well as

employment. This implied importance needed structural reforms

in the colleges and universities and creation of new types of

training in new subjects that were of practical significance In

terms of future careers.

Edward Sallis (2002)he stated that the knowledge revolution has

brought about rapid advances in technology. It has changed the

way we work and think and is changing learning. To cope with the

information age every person requires a high standard of

education. High educational attainments are the right of each and

every child throughout the world. To achieve this every boy and

girl needs to have a quality education. This may seem like a pipe

dream in many parts of the world, or even in the inner city schools

of many western countries, but this is just the issue where TQM

has its relevance. TQM in education has as its message the idea

that every child has worth and demands the best possible chance

in life. It is an aspiration as relevant in Calcutta or Nairobi as in

London, NewYork or Beijing.

various financial

problems associated with the college library budget. It studies the

meaning of budget and examined the various techniques of

budgeting that may be used in the libraries for fund acquisition

and allocation. It draws the necessary steps to be taken for library

budget preparation and finally concluded with the role of

librarian for better utilization of limited fund.

G.P.Jakhotiya (1989)he stated that, budgeting means estimating

in advance the course of action to achieve a particular target.

Even an individual has to budget his monthly expenditure in

order to save a particular amount. Therefore, budgeting is the

foundation of any achievement on any front whether it is a private

business activity, social work or Government operation.

1. To examine variance between budgeted receipts and actual

receipts of the colleges.

2. To examine variance between budgeted expenditure and actual

expenditure of the colleges.

· More formalized the budgeting process better the college

performance.

In order to study the above mentioned objectives, researcher has

collected the reliable information pertaining to thefinancial

aspects of collegiate education from the year 2009-10 to 2013-

14).Most of information regarding financial aspects of aided

colleges has been collected through

.

The researcher has prepared district wise list of all aided colleges

in shivaji University Jurisdiction from which the sample was

drawn. The following table shows aided colleges in Shivaji

University jurisdiction.

For the selection of colleges from districts under Shivaji

University jurisdiction, researcher has used stratified sampling

method. Each district has been considered one strata i.e.

Kolhapur, Sangli and Satara.After that types of colleges has been

considered as a sub-strata from each district i.e. Conventional

Colleges, Conventional and Professional Colleges, Colleges of

Education, Law Colleges, Engineering and Technology Colleges

and Pharmacy Colleges. Precision is depend upon the sample

size of the stratum and it depends upon variability in each

stratum. In stratified sampling the allocation of sample size for

different strata is done according to total no. of units in each

stratum and variability within each stratum.

The researcher has taken 20 percent of colleges from each sub-

strata of each district for the research purpose. Then researcher

has used convenience sampling method for the selection of the

colleges. The following table shows the sample size:-

Das A. and Paul G. (2012) revealed that

Objectives of the study-

Research Hypotheses-

Research Methodology-

Table-1 -Aided Colleges in Shivaji University jurisdiction.

Right to Information Act

2005

Source- Compiled by Researcher

Introduction-

Literature Review-

One of the major aspects of budgeting is to exercise control over

the funds. It has to be ensured that the funds are efficiently

utilized. Budgetary control involved deciding about the physical

and financial targets, assigning responsibilities and measuring

the result at the end so as to ensure that the forecasted goal or

objectives are achieved. Budgetary control, being the most

versatile mechanisms, is used in commercial establishments and

industrial undertakings in planning, guiding, regulating,

directing, coordinating, and controlling their activities and

operations. (Ilyashusain 2006)

The main objectives of budgetary control in the colleges can be

described as-

1. To ensure that revenues are being realized as projected.

2. To ensure that expenditures are being made within the

planned limits.

3. To ensure that other sources of colleges are being utilized as

planned.

4. To ensure that financial information is communicated

efficiently, accurately, and in a timely manner so that all

decision makers at all levels can make sound decisions.

5. To make necessary corrective action in case of deviation

between the targets and achievement.

The financial authorities of an educational institution have the

twin objectives of liquidity and accountability. Liquidity is

important to ensure that the institution is able to meet its

obligation in time. It does not mean that the institution should

retain all its sources in liquid accounts like saving bank account.

The concept of accountability is unique to public institutions

which call for transparency.

Besides, the financial decision makers in a college must not only

know the current financial positions but should also have

concrete objectives which they desire to achieve. It is necessary

to know the objectives in order to decide about the future

activities and programmes. The integration of various plans and

policies is achieved by preparing budgets. An efficient budget

should not only be able to give effect to the broad policies of the

institute but should also be able to estimate the receipts and

payments to the most accurate limit.

Husain, I. (2006)opined that budget, which is consider by the

traditional managers and education authorities on merely routine

exercise of the college, has to be made more effective. It has to be

used by the educational authorities as an effective tool of

financial planning and control. Budget may also be used as a

device to establish a relationship between the planning financial

and the academic performance of the colleges.

B.L.Mathur (1987)he stated that, finance is the lifeblood of a

business enterprise and that is why its management in any

enterprise is of utmost importance. This is more relevant in the
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Sr. No. Type of Colleges Kolhapur Sangli Satara Total

1 Conventional Colleges 28 13 20 61

2 Conventional and

Professional Colleges

23 23 14 60

3 Colleges of Education 02 02 01 05

4 Law Colleges 02 02 03 07

5 Engineering and

Technology Colleges

-- 01 01 02

6 Pharmacy Colleges -- -- 01 01

Total 55 41 40 136
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it is Rs. 1.36 lakhs.

3. Average variation between budgeted and actual teaching

cost is found -9.33% in Conventional Colleges, +7.44%

in Conventional and Professional Colleges, +4.27% in

Colleges of Education and +0.64% in Law Colleges.

4. The maximum range of variation (+/-) between budgeted

and actual teaching cost is found 6.73% to 25.93% in

Conventional Colleges and minimum range of variation

between them is found 1.30% to 6.27% in Colleges of

Education.

5. Average variation between budgeted and actual non-

teaching cost is found -10% in Conventional Colleges,

+7.84% in Conventional and Professional Colleges,

+9.25% in Colleges of Education and -0.15% in Law

Colleges.

6. The maximum range of variation (+/-) between budgeted

and actual non-teaching cost is found 12.28% to 27.13%

in Conventional Colleges and minimum range of

variation between them is found 1.99% to 7.07% in Law

Colleges.

7. Average variation between budgeted and actual other

recurring cost is found +5.81% in Conventional Colleges,

+12.31% in Conventional and Professional Colleges, -

3.50% in Colleges of Education and +75.37% in Law

Colleges.

8. The maximum range of variation (+/-) between budgeted

and actual other recurring cost is found 12.96% to

182.50% in Law Colleges and minimum range of

variation between them is found 2.08% to 11.44% in

Conventional Colleges.

9. Average variation between budgeted and actual total

recurring cost is found -7.67% in Conventional Colleges,

+13.54% in Conventional and Professional Colleges,

+16.85% in Colleges of Education and +27.33% in Law

Colleges.

10. The maximum range of variation (+/-) between budgeted

and actual total recurring cost is found 7.34% to 82.12%

in Law Colleges and minimum range of variation between

them is found 6.78% to 20.15% in Conventional and

Professional Colleges.

11. Average variation between budgeted and actual non-

recurring cost of books and journals is found -23.86% in

Conventional Colleges, -24.28% in Conventional and

Professional Colleges, +68.42% in Colleges of Education

and +4.08% in Law Colleges.

12. The maximum range of variation (+/-) between budgeted

and actual non-recurring cost of books and journals is

found 4.54% to 271.42% in Colleges of Education and

minimum range of variation between them is found

3.77% to 17.02% in Law Colleges.

13. Average variation between budgeted and actual non-

recurring cost of land and building is found -14.74% in

Conventional Colleges and -28.42% in Conventional and

Professional Colleges. Colleges of Education and Law

Colleges do not have budgeted and actual non-recurring

cost of land and building.

14. The maximum range of variation (+/-) between budgeted

and actual non-recurring cost of land and building is

found 4.09% to 36% in Conventional Colleges and

minimum range of variation between them is found

12.50% to 34.81% in Conventional and Professional

Colleges.

15. Average variation between budgeted and actual non-

recurring cost of furniture and equipments is found

+21.11% in Conventional Colleges, +49.41% in

Conventional and Professional Colleges, -11.96% in

Colleges of Education and +70.68% in Law Colleges.

16. The maximum range of variation (+/-) between budgeted

and actual non-recurring cost of furniture and equipments

is found 28.68% to 345% in Law Colleges and minimum

range of variation between them is found 9.30% to

59.40% in Conventional Colleges.

17. Average variation between budgeted and actual total non-

recurring cost of education is found -9.77% in

Conventional Colleges, +2.77% in Conventional and

Professional Colleges, -0.72% in Colleges of Education

and -23.46% in Law Colleges.

18. The maximum range of variation (+/-) between budgeted

and actual total non-recurring cost of education is found

24.40% to 108.45% in Law Colleges and minimum range

of variation between them is found 2.66% to 23.35% in

Conventional Colleges.

Process of preparation of formalized budget is assessed from

responsible people in sample college i.e. sample unit on five

point Likert type scale. Performance of budget is gauged using

variation of utilization in amount of percentages which are then

converted in grades qualitative and quantitative.

Less than 10% A

11-20% B

21-30% C

31-40% D

Above 40% E

Testing Of Hypotheses-

Ho: 1: More formalized the budgeting process better the

college performance

Gradation is decided as below:

Gradation Chart of Variation

Variation in % Grade

Source- Compiled by Researcher

Thus a reasonable sample of 20 percent of the aided colleges was

considered for the present study, which comes near about

27colleges. But researcher has taken 30 colleges as a sample for

the present study. The sample size is comprise of a representative

sample of thirty (30) colleges in total with a sample selection of

Thirteen (13) Conventional Colleges, Thirteen (13)

Conventional and Professional Colleges, Two (02) Colleges of

Education, and Two (02) Law Colleges. Engineering and

Technology Colleges and Pharmacy Colleges could not take as a

sample because 20% of them from each strata were less than the

0.5.

There are four types of aided colleges in Shivaji University

Jurisdiction have been taken for the study which are

Conventional Colleges, Conventional and Professional

Colleges, Colleges of Education and Law Colleges. A detailed

analysis of receipts has been made for the study. Then, an attempt

has also been made to establish a relationship between the

budgeted receipts and actual receipts. Plus (+) budget indicates

more receipts than the budgeted receipts and minus (-) budget

indicates less receipts than the budgeted receipts and it has been

shown in percentage.

In this paper, an attempt has been made to highlight the various

sources of receipts of colleges. For computing various receipts

actual figures of receipts during the five years under study have

been taken and an average of the same has been calculated. The

calculated average receipts is helpful for making a comparative

analysis but it kept in mind that this receipts shall be normally

lower than the receipts in the latest years.

1. It is found that the State Government is the biggest source

of receipts to the colleges. The average contribution of the

State Government in total receipts of colleges is 87 Percent

in Conventional Colleges, 95 Percent in Conventional and

Professional Colleges, 81 Percent in Colleges of Education

and 91 Percent in Law Colleges including salary and non-

salary grants.

2. It is calculated that the average contribution of Central

Government in total receipts is 10 percent in Conventional

Colleges and 02 percent in Conventional and Professional

Colleges. Colleges of Education and Law have not

received any kind of grant from Central Government/UGC

during the years under study.

3. It is found that the average contribution of fees in total

receipts is 02 Percent in Conventional Colleges, 02 Percent

in Conventional and Professional Colleges, 17 Percent in

Colleges of Education and 08 Percent in Law Colleges.

4. The average contribution of other receipts is 01 Percent of

in Conventional Colleges, 01 Percent in Conventional and

Professional Colleges, 02 Percent in Colleges of Education

and 01 Percent in Law Colleges of total receipts.

5. The average total receipts is found Rs. 263.29 lakhs in

Conventional Colleges, Rs. 308.89 lakhs in Conventional

and Professional Colleges, Rs. 118.1 lakhs in Colleges of

Education and Rs. 86.29 lakhs in Law Colleges.

6. Average variation between budgeted and actual receipts

from State Government is computed -09.25% in

Conventional Colleges, +09.20% in Conventional and

Professional Colleges, -01.20% in Colleges of Education

and +0.61% in Law Colleges.

7. Average variation between budgeted and actual receipts

from Central Government is found -35.62% in

Conventional Colleges, +125.31% in Conventional and

Professional Colleges. Colleges of Education and Law

Colleges have not made budget for receipts from Central

Government.

8. Average variation between budgeted and actual receipts

from fees is computed -03.34% in Conventional Colleges,

+01.87% in Conventional and Professional Colleges,

+07.55% in Colleges of Education and +12.22% in Law

Colleges.

9. Average variation between budgeted and actual other

receipts  is found +25.71% in Conventional Colleges,

+38.15% in Conventional and Professional Colleges,

+12.90% in Colleges of Education and -59.18% in Law

Colleges.

10. Average variation between budgeted and actual total

receipts is computed -12.58% in Conventional Colleges,

+10.51% in Conventional and Professional Colleges,

+0.40% in Colleges of Education and +17.49% in Law

Colleges.

1. The highest average recurring cost of education is found

Rs. 312.72 lakhs in Conventional and Professional

Colleges and lowest average recurring cost of education is

found Rs. 86.64 lakhs in law colleges. In Conventional

colleges it is Rs. 238.6 lakhs and in Colleges of Education

it is Rs. 119.61 lakhs.

2. The highest average non-recurring cost of education is

found Rs. 10.62 lakhs in Conventional Colleges and

lowest average non-recurring cost of education is Rs. 1.32

lakhs in law colleges. In Conventional and Professional

colleges it is Rs. 4.44 lakhs and in Colleges of Education

I) Budgetary Control Over Receipts-
II) Budgetary Control Over Expenditures-
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Sr.

No.

Type of Colleges Kolhapur Sangli Satara Total

1 Conventional Colleges 06 03 04 13

2 Conventional and

Professional Colleges

05 05 03 13

3 College s of Education -- 01 01 02

4 Law Colleges 01 -- 01 02

Total 12 09 09 30

Table-2- Sample size of colleges
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it is Rs. 1.36 lakhs.

3. Average variation between budgeted and actual teaching

cost is found -9.33% in Conventional Colleges, +7.44%

in Conventional and Professional Colleges, +4.27% in

Colleges of Education and +0.64% in Law Colleges.

4. The maximum range of variation (+/-) between budgeted

and actual teaching cost is found 6.73% to 25.93% in

Conventional Colleges and minimum range of variation

between them is found 1.30% to 6.27% in Colleges of

Education.

5. Average variation between budgeted and actual non-

teaching cost is found -10% in Conventional Colleges,

+7.84% in Conventional and Professional Colleges,

+9.25% in Colleges of Education and -0.15% in Law

Colleges.

6. The maximum range of variation (+/-) between budgeted

and actual non-teaching cost is found 12.28% to 27.13%

in Conventional Colleges and minimum range of

variation between them is found 1.99% to 7.07% in Law

Colleges.

7. Average variation between budgeted and actual other

recurring cost is found +5.81% in Conventional Colleges,

+12.31% in Conventional and Professional Colleges, -

3.50% in Colleges of Education and +75.37% in Law

Colleges.

8. The maximum range of variation (+/-) between budgeted

and actual other recurring cost is found 12.96% to

182.50% in Law Colleges and minimum range of

variation between them is found 2.08% to 11.44% in

Conventional Colleges.

9. Average variation between budgeted and actual total

recurring cost is found -7.67% in Conventional Colleges,

+13.54% in Conventional and Professional Colleges,

+16.85% in Colleges of Education and +27.33% in Law

Colleges.

10. The maximum range of variation (+/-) between budgeted

and actual total recurring cost is found 7.34% to 82.12%

in Law Colleges and minimum range of variation between

them is found 6.78% to 20.15% in Conventional and

Professional Colleges.

11. Average variation between budgeted and actual non-

recurring cost of books and journals is found -23.86% in

Conventional Colleges, -24.28% in Conventional and

Professional Colleges, +68.42% in Colleges of Education

and +4.08% in Law Colleges.

12. The maximum range of variation (+/-) between budgeted

and actual non-recurring cost of books and journals is

found 4.54% to 271.42% in Colleges of Education and

minimum range of variation between them is found

3.77% to 17.02% in Law Colleges.

13. Average variation between budgeted and actual non-

recurring cost of land and building is found -14.74% in

Conventional Colleges and -28.42% in Conventional and

Professional Colleges. Colleges of Education and Law

Colleges do not have budgeted and actual non-recurring

cost of land and building.

14. The maximum range of variation (+/-) between budgeted

and actual non-recurring cost of land and building is

found 4.09% to 36% in Conventional Colleges and

minimum range of variation between them is found

12.50% to 34.81% in Conventional and Professional

Colleges.

15. Average variation between budgeted and actual non-

recurring cost of furniture and equipments is found

+21.11% in Conventional Colleges, +49.41% in

Conventional and Professional Colleges, -11.96% in

Colleges of Education and +70.68% in Law Colleges.

16. The maximum range of variation (+/-) between budgeted

and actual non-recurring cost of furniture and equipments

is found 28.68% to 345% in Law Colleges and minimum

range of variation between them is found 9.30% to

59.40% in Conventional Colleges.

17. Average variation between budgeted and actual total non-

recurring cost of education is found -9.77% in

Conventional Colleges, +2.77% in Conventional and

Professional Colleges, -0.72% in Colleges of Education

and -23.46% in Law Colleges.

18. The maximum range of variation (+/-) between budgeted

and actual total non-recurring cost of education is found

24.40% to 108.45% in Law Colleges and minimum range

of variation between them is found 2.66% to 23.35% in

Conventional Colleges.

Process of preparation of formalized budget is assessed from

responsible people in sample college i.e. sample unit on five

point Likert type scale. Performance of budget is gauged using

variation of utilization in amount of percentages which are then

converted in grades qualitative and quantitative.

Less than 10% A

11-20% B

21-30% C

31-40% D

Above 40% E

Testing Of Hypotheses-

Ho: 1: More formalized the budgeting process better the

college performance

Gradation is decided as below:

Gradation Chart of Variation

Variation in % Grade

Source- Compiled by Researcher

Thus a reasonable sample of 20 percent of the aided colleges was

considered for the present study, which comes near about

27colleges. But researcher has taken 30 colleges as a sample for

the present study. The sample size is comprise of a representative

sample of thirty (30) colleges in total with a sample selection of

Thirteen (13) Conventional Colleges, Thirteen (13)

Conventional and Professional Colleges, Two (02) Colleges of

Education, and Two (02) Law Colleges. Engineering and

Technology Colleges and Pharmacy Colleges could not take as a

sample because 20% of them from each strata were less than the

0.5.

There are four types of aided colleges in Shivaji University

Jurisdiction have been taken for the study which are

Conventional Colleges, Conventional and Professional

Colleges, Colleges of Education and Law Colleges. A detailed

analysis of receipts has been made for the study. Then, an attempt

has also been made to establish a relationship between the

budgeted receipts and actual receipts. Plus (+) budget indicates

more receipts than the budgeted receipts and minus (-) budget

indicates less receipts than the budgeted receipts and it has been

shown in percentage.

In this paper, an attempt has been made to highlight the various

sources of receipts of colleges. For computing various receipts

actual figures of receipts during the five years under study have

been taken and an average of the same has been calculated. The

calculated average receipts is helpful for making a comparative

analysis but it kept in mind that this receipts shall be normally

lower than the receipts in the latest years.

1. It is found that the State Government is the biggest source

of receipts to the colleges. The average contribution of the

State Government in total receipts of colleges is 87 Percent

in Conventional Colleges, 95 Percent in Conventional and

Professional Colleges, 81 Percent in Colleges of Education

and 91 Percent in Law Colleges including salary and non-

salary grants.

2. It is calculated that the average contribution of Central

Government in total receipts is 10 percent in Conventional

Colleges and 02 percent in Conventional and Professional

Colleges. Colleges of Education and Law have not

received any kind of grant from Central Government/UGC

during the years under study.

3. It is found that the average contribution of fees in total

receipts is 02 Percent in Conventional Colleges, 02 Percent

in Conventional and Professional Colleges, 17 Percent in

Colleges of Education and 08 Percent in Law Colleges.

4. The average contribution of other receipts is 01 Percent of

in Conventional Colleges, 01 Percent in Conventional and

Professional Colleges, 02 Percent in Colleges of Education

and 01 Percent in Law Colleges of total receipts.

5. The average total receipts is found Rs. 263.29 lakhs in

Conventional Colleges, Rs. 308.89 lakhs in Conventional

and Professional Colleges, Rs. 118.1 lakhs in Colleges of

Education and Rs. 86.29 lakhs in Law Colleges.

6. Average variation between budgeted and actual receipts

from State Government is computed -09.25% in

Conventional Colleges, +09.20% in Conventional and

Professional Colleges, -01.20% in Colleges of Education

and +0.61% in Law Colleges.

7. Average variation between budgeted and actual receipts

from Central Government is found -35.62% in

Conventional Colleges, +125.31% in Conventional and

Professional Colleges. Colleges of Education and Law

Colleges have not made budget for receipts from Central

Government.

8. Average variation between budgeted and actual receipts

from fees is computed -03.34% in Conventional Colleges,

+01.87% in Conventional and Professional Colleges,

+07.55% in Colleges of Education and +12.22% in Law

Colleges.

9. Average variation between budgeted and actual other

receipts  is found +25.71% in Conventional Colleges,

+38.15% in Conventional and Professional Colleges,

+12.90% in Colleges of Education and -59.18% in Law

Colleges.

10. Average variation between budgeted and actual total

receipts is computed -12.58% in Conventional Colleges,

+10.51% in Conventional and Professional Colleges,

+0.40% in Colleges of Education and +17.49% in Law

Colleges.

1. The highest average recurring cost of education is found

Rs. 312.72 lakhs in Conventional and Professional

Colleges and lowest average recurring cost of education is

found Rs. 86.64 lakhs in law colleges. In Conventional

colleges it is Rs. 238.6 lakhs and in Colleges of Education

it is Rs. 119.61 lakhs.

2. The highest average non-recurring cost of education is

found Rs. 10.62 lakhs in Conventional Colleges and

lowest average non-recurring cost of education is Rs. 1.32

lakhs in law colleges. In Conventional and Professional

colleges it is Rs. 4.44 lakhs and in Colleges of Education

I) Budgetary Control Over Receipts-
II) Budgetary Control Over Expenditures-
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Sr.

No.

Type of Colleges Kolhapur Sangli Satara Total

1 Conventional Colleges 06 03 04 13

2 Conventional and

Professional Colleges

05 05 03 13

3 College s of Education -- 01 01 02

4 Law Colleges 01 -- 01 02

Total 12 09 09 30

Table-2- Sample size of colleges
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Above table reveals that model constant is 3.413 of which't'

test is significant but beta coefficient for extent of formalized

budget is 0.187 of which 't' is 0.159 which is not significant.

Hence, it can be stated that the said model is not significant

and hence null hypothesis is accepted, that formalized

budgeting process has no any influence on college

performance.

The internal control system of the colleges should be improved

to prevent leakages of financial resources.While preparing the

budget the figures of last two or three years should be consider

on an average then budget will be more realistic and it will

help to eliminate variations. The performance may be

monitored and evaluated on the basis of match between

predetermined standard and actual performance and this is only

possible when the budgets are properly drawn and executed.In

case of maintenance budget the proposals should be invited

from the various departments except the salaries of teaching

and non-teaching staff.

A budget organization is necessary

because the budget has an organizational dimension concerned

with the different action levels in the organizational structure

like at the departmental, divisional, and institutional

level.Regular revision of budget and targets should be done

where necessary. If the budget is prepared with proper set of

rules then there will be no effect of change of staff or

implementers of the budget. In that case the budget seems to be

suitable to control the activities.Public money which is spent

by the educational institutions cannot be left without a proper

accountability. Every individual in the college, who is

spending even a single rupee should be accountable to give

desired return.

1. College annual plans, Strategic plans and overall goals

should be considered while preparing the budget.

2. There should be some standard of variance to be fixed.

The control can be achieved through identification of

variance  After the comparison of budget and actual

figures the variance should be discussed by budget holder

with the management. The reasons should be find out for

the variance and proper action should be taken in future.

3. Unless and until the corrective action is taken against the

negative budgeting variance, the budget will be

meaningless as a control tool. The accountability should

be fixed for negative budgeting variance and as against

the positive budgetary variances should be rewarded.

4. Restricted and unrestricted funds should be shown

separately in financial statements.

5. Income from other sources/ receipts are uncertain that is

why in budgeting it has no much relevance and while

preparing the budget of expenses as well as receipts, it

should not depend on such type of receipts. More

weightage should not be given to other receipts in

budgeting.

6. Applicability of accounting standards should be fixed for

all types of educational institutions to ensure more

accountability and transparency in the system.

7. Budget manual should be prepared by the colleges which

include the forms for compiling the basic information

necessary for the preparation of budget, time schedule

indicating all stages from the start of budget preparation

to its approval, the responsibility, financial powers related

to budgetary levels and the constitution and function of

budget committee.

1. Husain, I. (2006).

Abhijeet Publication, New

Delhi.

2. Mathur, B.L. (1987).

, Jaipur. R.B.S.A. Publishers.

3. Koontz, Donnel, H. and Cyril (1979).

, New

York.: Mc Graw Halls Book Co.

4. Thakur, D. and Thakur, D.N. (1997).

New Delhi.: Deep and deep

publications

5. Sallis, E. (2002).

London.:Kogan Page.

6. Das A. and Paul G. (2012). 'Financial Planning and

Challenges for College Libraries in Present Era'

7. Jakhotiya, G. P. (1989).

New Delhi.: Tata McGraw-Hill publishing

company.

Conclusion-

Colleges should always reference to the budget before any

request to undertake an activity is approved to ensure that

there are adequate funds.

Suggestions-

.
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“Budgeting and Budgetary Control in

Educational Institution”.

'Financial Management in Public

Enterprises'

“Principle of

Management: An analysis of managerial functions”

“Higher education

and employment”

'Total Quality Management in

Education'

Challenges in Library Management System (CLMS 2012)

“Budgeting and budgetary
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Formalize Grades

Formalise

Pearson Correlation 1 .273

Sig. (2-tailed) .159

N 28 28

Grades

Pearson Correlation .273 1

Sig. (2-tailed) .159

N 28 28

Model Variables Entered
Variables

Removed
Method

1 Formalise
a

. Enter

a. All requested variables entered.

b. Dependent Variable: Grades

Table-Correlation of extent of formalization of budget

and grades-

Table shows that their exists poor positive correlation which is not statistically significant. The attempt has been made to see

impact of extent of formalized accounting process on grading developed as measure of performance.

Table-Variables entered in regression

Only one variable is dependent i.e. grading and independent variable is extent of formalization of budgeting system as opined by

samples.

Table- Regression model summary for formalized budgeting

Model R R Square
Adjusted R

Square

Std. Error of

the Estimate

1 .273 a .075 .039 .597

a. Predictors: (Constant), Formalise

Value of r square is 0.075 which is very less and the independent variable does not explain much of variance in dependent

variable.

Model
Sum of

Squares
df

Mean

Square
F Sig.

1 Regression .747 1 .747 2.098 .159
a

Residual 9.253 26 .356

Total 10.000 27

a. Predictors: (Constant), Formalize

b. Dependent Variable: Grades

Table- ANOVA of model for formalized budgeting

Model

Unstandardized

Coefficients

Standardized

Coefficients t Sig.

B Std. Error Beta

1 (Constant) 3.413 .420 8.119 .000

Formalize

Budgeting

System

.187 .129 .273 1.448 .159

a. Dependent Variable: Grades

Above table reveals ANOVA is not significant at 95% level of confidence, since value of 'f' is 2.098 and 'p' value is 0.159.

Table- Unstandardized coefficient for model formalized budgeting

a. Dependent Variable: Grades
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test is significant but beta coefficient for extent of formalized

budget is 0.187 of which 't' is 0.159 which is not significant.

Hence, it can be stated that the said model is not significant

and hence null hypothesis is accepted, that formalized

budgeting process has no any influence on college

performance.

The internal control system of the colleges should be improved

to prevent leakages of financial resources.While preparing the

budget the figures of last two or three years should be consider

on an average then budget will be more realistic and it will

help to eliminate variations. The performance may be

monitored and evaluated on the basis of match between

predetermined standard and actual performance and this is only

possible when the budgets are properly drawn and executed.In

case of maintenance budget the proposals should be invited

from the various departments except the salaries of teaching
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because the budget has an organizational dimension concerned

with the different action levels in the organizational structure

like at the departmental, divisional, and institutional

level.Regular revision of budget and targets should be done

where necessary. If the budget is prepared with proper set of

rules then there will be no effect of change of staff or

implementers of the budget. In that case the budget seems to be

suitable to control the activities.Public money which is spent

by the educational institutions cannot be left without a proper

accountability. Every individual in the college, who is

spending even a single rupee should be accountable to give

desired return.

1. College annual plans, Strategic plans and overall goals

should be considered while preparing the budget.

2. There should be some standard of variance to be fixed.

The control can be achieved through identification of

variance  After the comparison of budget and actual

figures the variance should be discussed by budget holder

with the management. The reasons should be find out for

the variance and proper action should be taken in future.

3. Unless and until the corrective action is taken against the

negative budgeting variance, the budget will be

meaningless as a control tool. The accountability should

be fixed for negative budgeting variance and as against

the positive budgetary variances should be rewarded.

4. Restricted and unrestricted funds should be shown

separately in financial statements.

5. Income from other sources/ receipts are uncertain that is

why in budgeting it has no much relevance and while

preparing the budget of expenses as well as receipts, it

should not depend on such type of receipts. More

weightage should not be given to other receipts in

budgeting.

6. Applicability of accounting standards should be fixed for

all types of educational institutions to ensure more

accountability and transparency in the system.

7. Budget manual should be prepared by the colleges which
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4. The likelihood that the need will not be met unless

corporation acts.

Thus, a corporation can address such threats to well being of

larger number of people that are close at hand and related in some

way to the corporation activity, as corporations have the

resources and expertise to solve them and if neglected can

persist.

In globalised scenario, having entry of more transnational

corporations ,India in its unorganized sector which is

responsible for almost less than half of the GDP and employs

around 93% of the country's workforce. Where government have

no provisional rights or efforts taken for the workforce

contributing towards the Nation's development. Whereas the

workforce suffered with problems like Poverty, poor educational

efforts,ill-health,continuous deteriotion of environment, poor

participation of Employees in business development. As well

Indian companies serving global markets need more responsible

labour and environmental standards to survive in long- term. To

incorporate CSR into core strategy, businesses must identify

oncoming social issues which comprise company's strategic

vision rather than only being philanthropic.

The Companies Act, 2013 is likely to bring in many SMEs into

the CSR stream. This will accompany in a fresh set of challenges

to a sector that is increasingly being asked by its B2B customers

to comply with environmental and social standards, while

remaining competitive in terms of price and quality. Thus, SMEs

will have to quickly learn to be compliant with these diverse set of

requirements. (Handbook on Corporate Social Responsibility in

India, 2013)

CSR in India is restricted to narrowly defined set of people (read

as stakeholders), to fixed set of roles implementing community

development projects) and tothe approaches with tunnel vision

(community development in sectors of health, education etc,)

there is a need to scale up these efforts in a professional and

systematic way, where the corporate bodies have effective roles

to play.

To accomplish an organic growth of economic and social spheres

of development in country, the roles of Corporations, State and

Civil society need to be finely integrated.(Sahoo, 2011)

Basically SME's are struggling for their individual

establishments but complementing the work of the government

and the NGO's in the towns/villages/cities they operate in.

Corporate Philanthropy is widely prevalent in the SME sector in

the form of contributions to the health, education, religious

institutions and temples cannot be undermined. There is a need to

popularize the concept of CSR among SMEs and the benefits it

can bring for them. The role of industry associations, in

influencing the practice of CSR in SME's is significant as well

Government is actively promoting cluster development as a

strategy to grow SME's to promote local production, innovation

and collective learning approach to SME's. (Vasanthi Srinivasan,

Diana Joseph, June 2013).

Business is an integral part of social system it has to care for

varied needs of the society Business which is resourceful has a

special responsibility to the society.

Social involvement of business would enhance a harmonious and

healthy relationship between the society and business seeking

mutual benefit for the both. Social involvement may create a

better public image and goodwill for the company which further

becomes instrumental in attracting customers, efficient

personnel and investors. As far as the Tata group is concerned, it

has gone a long way in fulfilling its duty and responsibility

towards the society and the nation through programs. (A

Srivastava, Sep,-Oct. 2012)

Present study is undertaken to test hypotheses that, the CSR

activities undertaken by industry and expected by society are

independent.

Descriptive research methodology is used. Researchers wished

to facilitate discussion on the magnitude of local needs and

expectations of local people towards local industry to suffice

with the said needs.

Schedule for social strata had elicited information on awareness

of CSR by SME's. and satisfaction and expectations towards the

same. Schedule has carried some close ended questions and few

open ended questions seeking demographic/social profile of

samples.

140 numbers of people of society equally divided in each stratum

of the same which comprises

twelve different professions like Social Activists,

Manufacturers ,Teachers, Employees working in private sector,

Doctors, politicians, Senior citizens, Students, Traders, Women,

employees working in Government sector ,Advocates has been

offered schedules to opine on CSR. It has taken almost10

samples per category.

Regarding 39 sample industrial units' administrative officer/HR

Manager/ Owner/ Entrepreneur had been interviewed. The

scrutinized interview schedule was codified for data feeding.

Data was entered in MS-Excel with data validation check and

further validated with SPSS. The filtered and validated data was

tested for chi-square Calculations.

The data from existing CSR activities conducted by industry has

been collected and the data from sampled in society has also been

conducted on the expectations of CSR activities. These data from

twelve different strata of society are compared to check the fit in

between.

H0:1: The CSR activities undertaken by industry and expected

by society are not associated.

H1:1: The CSR activities undertaken by industry and expected

by society are associated.

Research Methodology:

Data and Interpretation:

Introduction:

Review of Literature:

Business exists within the society. Business and

society depend completely on each other. Then it becomes

essential for a business to survive in market that is to increase its

connectivity to the society in a positive manner. That is why CSR

are the business' responsibilities towards different groups of

society in which it exists and grows. It becomes important to

draw a distinction between CSR, which can be a strategic

business policy and charity, sponsorships or philanthropy.

Interviews of owners and managers of selected SMEs,

representing a cross-section of the cluster, shown the scope of the

enterprises' internal and community based external socially

responsible activities. CSR as a way of responding to social

demands in order to achieve social prestige Maintaining a strong

corporate culture which emphasizes Corporate Social

Responsibility (CSR) values is required to achieve benefits.

The concept of CSR originated in 1950s when American

Corporations rapidly increased in size and power. In the early

writings on CSR, it was referred to more often as social

responsibility (SR) than as CSR, as then dominance of

businesses been not noted. The publication by Howard R. Bowen

(1953) of his landmark book Social Responsibilities of the

Businessman is argued to mark the beginnings of the modern

period of literature on this subject.

Bowen (1953) set forth an initial definition of the social

responsibilities of businessmen: “It refers to the obligations of

businessmen to pursue those policies, to make those decisions, or

to follow those lines of action which are desirable in terms of the

objectives and values of our society”

As per the classical view,business should provide economic

wellbeing to the members of society, on the other hand non

economic goals are best left to government and the other non-

economic institutions of society.However,it is true in general but

again business has to provide a helping hand to government.

John G. Simon, Charles W Powers and Jon P. Gunnemann

propose four Criteria:

Corporations cannot solve each and every problem. There

needed some distinguishing criteria in which corporation can

assist other institutions.

1. The urgency of the need

2. The proximity of a corporation to the need

3. The capability of the corporation to respond effectively
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ABSTRACT:

Discharging duties towards society is a moral responsibility of organization since every organization initially strives for survival

then growth, stability and then extends to social obligation. This descriptive inferential study emphasizes on the association of CSR

activities undertaken by SME's and the expectations of society. Present study has been undertaken to test null hypothesis, the CSR

activities undertaken by industry and expected by society are independent. Study conducted on samples randomly selected from 39

industrial units and 140 individuals from distinct social strata. Data collected using structured schedule. The data regarding

opinions of citizens of data towards existing CSR initiatives by industry of Satara. has also been considered. Different strata of

society taken group wise and been queried for awareness of existing CSR activities and for the expectations they are having from

industry.

There are neglected areas wherein industries should implement CSR activities. The areas of concern are mainly more of

environment, education, health. Concerned sensitive areas are rural development, road safety, sports and youth development.

The null hypothesis i.e. the CSR activities undertaken by industry and expected by society are independent is rejected.

Keywords: CSR, SMEs, Social Strata, Social obligations, Industry Proposals.
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4. The likelihood that the need will not be met unless

corporation acts.

Thus, a corporation can address such threats to well being of

larger number of people that are close at hand and related in some

way to the corporation activity, as corporations have the

resources and expertise to solve them and if neglected can

persist.

In globalised scenario, having entry of more transnational

corporations ,India in its unorganized sector which is

responsible for almost less than half of the GDP and employs

around 93% of the country's workforce. Where government have

no provisional rights or efforts taken for the workforce

contributing towards the Nation's development. Whereas the

workforce suffered with problems like Poverty, poor educational

efforts,ill-health,continuous deteriotion of environment, poor

participation of Employees in business development. As well

Indian companies serving global markets need more responsible

labour and environmental standards to survive in long- term. To

incorporate CSR into core strategy, businesses must identify

oncoming social issues which comprise company's strategic

vision rather than only being philanthropic.

The Companies Act, 2013 is likely to bring in many SMEs into

the CSR stream. This will accompany in a fresh set of challenges

to a sector that is increasingly being asked by its B2B customers

to comply with environmental and social standards, while

remaining competitive in terms of price and quality. Thus, SMEs

will have to quickly learn to be compliant with these diverse set of

requirements. (Handbook on Corporate Social Responsibility in

India, 2013)

CSR in India is restricted to narrowly defined set of people (read

as stakeholders), to fixed set of roles implementing community

development projects) and tothe approaches with tunnel vision

(community development in sectors of health, education etc,)

there is a need to scale up these efforts in a professional and

systematic way, where the corporate bodies have effective roles

to play.

To accomplish an organic growth of economic and social spheres

of development in country, the roles of Corporations, State and

Civil society need to be finely integrated.(Sahoo, 2011)

Basically SME's are struggling for their individual

establishments but complementing the work of the government

and the NGO's in the towns/villages/cities they operate in.

Corporate Philanthropy is widely prevalent in the SME sector in

the form of contributions to the health, education, religious

institutions and temples cannot be undermined. There is a need to

popularize the concept of CSR among SMEs and the benefits it

can bring for them. The role of industry associations, in

influencing the practice of CSR in SME's is significant as well

Government is actively promoting cluster development as a

strategy to grow SME's to promote local production, innovation

and collective learning approach to SME's. (Vasanthi Srinivasan,

Diana Joseph, June 2013).

Business is an integral part of social system it has to care for

varied needs of the society Business which is resourceful has a

special responsibility to the society.

Social involvement of business would enhance a harmonious and

healthy relationship between the society and business seeking

mutual benefit for the both. Social involvement may create a

better public image and goodwill for the company which further

becomes instrumental in attracting customers, efficient

personnel and investors. As far as the Tata group is concerned, it

has gone a long way in fulfilling its duty and responsibility

towards the society and the nation through programs. (A

Srivastava, Sep,-Oct. 2012)

Present study is undertaken to test hypotheses that, the CSR

activities undertaken by industry and expected by society are

independent.

Descriptive research methodology is used. Researchers wished

to facilitate discussion on the magnitude of local needs and

expectations of local people towards local industry to suffice

with the said needs.

Schedule for social strata had elicited information on awareness

of CSR by SME's. and satisfaction and expectations towards the

same. Schedule has carried some close ended questions and few

open ended questions seeking demographic/social profile of

samples.

140 numbers of people of society equally divided in each stratum

of the same which comprises

twelve different professions like Social Activists,

Manufacturers ,Teachers, Employees working in private sector,

Doctors, politicians, Senior citizens, Students, Traders, Women,

employees working in Government sector ,Advocates has been

offered schedules to opine on CSR. It has taken almost10

samples per category.

Regarding 39 sample industrial units' administrative officer/HR

Manager/ Owner/ Entrepreneur had been interviewed. The

scrutinized interview schedule was codified for data feeding.

Data was entered in MS-Excel with data validation check and

further validated with SPSS. The filtered and validated data was

tested for chi-square Calculations.

The data from existing CSR activities conducted by industry has

been collected and the data from sampled in society has also been

conducted on the expectations of CSR activities. These data from

twelve different strata of society are compared to check the fit in

between.

H0:1: The CSR activities undertaken by industry and expected

by society are not associated.

H1:1: The CSR activities undertaken by industry and expected

by society are associated.

Research Methodology:

Data and Interpretation:

Introduction:

Review of Literature:

Business exists within the society. Business and

society depend completely on each other. Then it becomes

essential for a business to survive in market that is to increase its

connectivity to the society in a positive manner. That is why CSR

are the business' responsibilities towards different groups of

society in which it exists and grows. It becomes important to

draw a distinction between CSR, which can be a strategic

business policy and charity, sponsorships or philanthropy.

Interviews of owners and managers of selected SMEs,

representing a cross-section of the cluster, shown the scope of the

enterprises' internal and community based external socially

responsible activities. CSR as a way of responding to social

demands in order to achieve social prestige Maintaining a strong

corporate culture which emphasizes Corporate Social

Responsibility (CSR) values is required to achieve benefits.

The concept of CSR originated in 1950s when American

Corporations rapidly increased in size and power. In the early

writings on CSR, it was referred to more often as social

responsibility (SR) than as CSR, as then dominance of

businesses been not noted. The publication by Howard R. Bowen

(1953) of his landmark book Social Responsibilities of the

Businessman is argued to mark the beginnings of the modern

period of literature on this subject.

Bowen (1953) set forth an initial definition of the social

responsibilities of businessmen: “It refers to the obligations of

businessmen to pursue those policies, to make those decisions, or

to follow those lines of action which are desirable in terms of the

objectives and values of our society”

As per the classical view,business should provide economic

wellbeing to the members of society, on the other hand non

economic goals are best left to government and the other non-

economic institutions of society.However,it is true in general but

again business has to provide a helping hand to government.

John G. Simon, Charles W Powers and Jon P. Gunnemann

propose four Criteria:

Corporations cannot solve each and every problem. There

needed some distinguishing criteria in which corporation can

assist other institutions.

1. The urgency of the need

2. The proximity of a corporation to the need

3. The capability of the corporation to respond effectively
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The calculated figure of chi-square is 215.51 is

much higher than table value of chi-square at

95% of confidence level i.e. 5% of significance

level at 14 degrees of freedom is 23.6848 hence,

there is sufficient statistical evidence to reject

null hypothesis. The alternative hypothesis i.e.

CSR activities proposed by industry and

expected by society are associated is accepted.

The society opined on preferences to CSR

activities in the study region. The priority

marked to environment followed by

infrastructural development as well as women

empowerment are the focus areas to CSR, seems

that the samples from the study area are nature

and environment friendly and prefer green

civilization. Health is the area where CSR

activities for Medical checkup camps for society

and for blood donation camps gained

preference. The least preferred CSR initiative

includes overcoming natural calamities, youth

development, sports promotion etc.

1. More of the

environment friendly activities are to be

followed by companies such as providing

facilities using natural resources as well as their

protection.

2. Health related

activities are to be followed more; like taking

more of health and sanitation awareness camps,

providing medical facilities through camps.

3. E d u c a t i o n

should receive maximum support whereas

issues such as pedagogy, community awareness

should also be explored.

4. SME owner's

should increase their investments in CSR

activities time-wise, finance-wise. If it is done

time-wise, they can review on the CSR

engagements in which already they are and can

scrutinize on social issues where the investment

should go in.

Finance-wise It can be done that units can

identify and work together for local-level

projects that complement each other.Acommon

organization with all the present CSR following

participants will carry out these activities

collectively and thus reduce the operational cost

of management will help in developing long-

term projects by increasing the reliability of

CSR budget of the concerned units which they

Findings:

Suggestions:
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Sr CSR Initiatives
Society

Expectations

Industry

proposal

Total

1 Nature & environment 99 31 130

2 Education 74 34 108

3 Health 82 30 112

4 Rural development 68 10 78

5 Employment 46 24 70

6 Overcoming natural calamities 0 15 15

7 Rehabilitation 68 5 73

8 Infrastructural development 86 7 93

9 old age homes 54 1 55

10 Youth Development 8 1 9

11 Sports Promotion 44 2 46

12 Community welfare 56 0 56

13 Charity 63 0 64

14 Women empowerment 84 0 84

15 Road safety 69 0 69

Sr. Variable

Society

expectations

(n= 140)

Percentage

to total of

society

expectations

Ranks

society

expectations

Industry

proposal

(n = 39)

Percentage

to total of

industry

proposal

Ranks

industry

proposal
Total

1 Nature & Environment 99 70 1 31 79 2 134

2 Education 74 52 5 34 87 1 110

3 Health 82 58 4 30 76 3 114

4 Rural Development 68 48 7 10 25 6 80

5 Employment 46 32 11 24 61 4 72

6 Overcoming Natural

Calamities

0 0 14 15 38 5 15

7 Rehabilitation 68 48 7 5 12 8 75

8 Infrastructural

Development

86 61 2 7 17 7 95

9 Old Age Homes 54 38 10 1 2 10 57

10 Youth Development 8 6 13 1 2 10 9

11 Sports Promotion 44 31 12 2 5 9 48

12 Community Welfare 56 40 9 0 0 12 58

13 Charity 63 45 8 0 0 12 65

14 Women Empowerment 84 60 3 0 0 12 86

15 Road Safety 69 49 6 0 0 12 71

Table: 1 - Frequency of CSR proposed by industry and expected by society.

Following is the frequency table of samples of society and industry marked for CSR activities.

(N=140)

Above table 1 shows the comparison between CSR proposed by industry and expected by society across 15 selected CSR

initiatives. Nature and environment, education, health and employment are the issues at the top. The least concerned issues from

the view point of industry are community welfare, charity, women empowerment and road safety.

Table: 2 Frequency of CSR undertaken by industry and expected by society.

Above table 2 indicates that There are neglected areas wherein industries should implement CSR activities. The areas of concern

are mainly more of environment, education, health.The sensitive areas are rural development, road safety, sports and youth

development as well as infrastructural development.

Table:3 - CSR undertaken by industry and expected by

society chi-square Calculations.

Following table shows the detailed calculation for chi-square.

O E (O-E) (O-E)2(O -E)2/E

99 110.39 -11.39 129.73 1.18

74 91.71 -17.71 313.64 3.42

82 95.11 -13.11 171.87 1.81

68 66.24 1.76 3.11 0.05

46 59.44 -13.44 180.74 3.04

0 12.74 -12.74 162.26 12.74

68 61.99 6.01 36.10 0.58

86 78.98 7.02 49.34 0.62

54 46.71 7.29 53.20 1.14

8 7.64 0.36 0.13 0.02

44 39.06 4.94 24.37 0.62

56 47.56 8.44 71.32 1.50

63 53.50 9.50 90.26 1.69

84 71.33 12.67 160.46 2.25

69 58.59 10.41 108.27 1.85

31 19.60 11.40 129.96 6.63

34 16.29 17.71 313.64 19.25

30 16.89 13.11 171.87 10.18

10 11.76 -1.76 3.10 0.26

24 10.56 13.44 180.74 17.12

15 2.26 12.74 162.26 71.73

5 11.01 -6.01 36.10 3.28

7 14.02 -7.02 49.34 3.52

1 8.29 -7.29 53.20 6.41

1 1.36 -0.36 0.13 0.09

2 6.94 -4.94 24.37 3.51

0 8.44 -8.44 71.32 8.44

0 9.50 -9.50 90.26 9.50

0 12.67 -12.67 160.46 12.67

0 10.41 -10.41 108.27 10.41

215.51
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An Expected Model of Management Program in India

Management Education deals with the art and science of

directing and controlling or handling any organization,

especially under resource constraints situations, be it business,

industry, public system or government. Such an education not

only covers a thorough understanding of Behavioral sciences,

Human Resource Development, Financing, Marketing,

Operations and Information System, but also calls for adequate

grasp of the National and Global Economics, Politics, Sociology,

Legal Framework, Technological trends and Natural

Environment in which the organization has to function and

prosper through the formulation of effective strategies. (

In this competitive world in order to differentiate from other

management programs or institutes, most of the institutes are

giving their (USP). Course

structure is forming one such USP.

A course is “an integrated series of teaching-learning

experiences, whose ultimate aim is to lead the learners to a

particular state of knowledge” as defined by

,where as a Course structure is a “Description of all the

elements of a course, their relations with one another, their

prerequisites and the completion requirements” by

Course structure is viewed as a configuration of courses or bodies

of knowledge.

As per the author todays management

educationproblems are rooted in the apparent disconnect

between management academics and practitioners and these

problems can be overcome only when management scholars and

practitioners reconcile and exert their joint efforts on redefining

management as a professional discipline.

in their research

found that quality of MBA Program and pre MBA salary are the

important factors which affects the post MBA salaries, whereas

accreditation, faculty members and facility had no significant

effect.

, concluded that the present day management

educational system requires the wider utilization of information

technology, giving productivity dimension to management

education and to emphasis on its research and development

activities.

, defined three major pillars of quality

management education, the major components of which are

Corporate governance, Contemporary, Curriculum,

Accountability, Code of conduct, Compliance with legislation,

Adaptability, Standardization,Ability to compete, Infrastructure,

Organizational coordination,Control system, Accountability,

Value addition, Collaboration, Commitment towards

stakeholders, Managing crosscultural environment,

Transparency, Creativity & Innovation, Worldly awareness,

Performance appraisal, Face Challenges, Learner-centric

Yergin,

D., Stanislaw, J. 1998).

Unique Selling Proposition

Hutchinson and

Waters

Erudium

Asik-Dizdar, Ozen (2015)

Elliott, Caroline and Soo, Kwok Tong (2016)

Sahoo, K. (2013)

Oza, V., &Parab, S. (2012)

1

find difficult to allocate as it depends on the financial

performance of them. It will help them to overcome the barrier of

finance allocation for the present CSR activities.

As far the study concerned on CSR activities at Satara, there are

areas of concern wherein the investment should go in. As far the

present scenario, the work is done in health, education and

environment. The investment should more go in local issues such

as rural development, Water and sanitation awareness as well

companies can contribute to the youth development programmes

such as anti-addiction, Skill development.
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find difficult to allocate as it depends on the financial

performance of them. It will help them to overcome the barrier of
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Abstract

Key words:

Course structure forms the basis of any MBA Program; due to increased competition in management education every organization is

finding and giving USP of their programs. Course structure can also form a basic USP for any Management Program. In this research

paper an attempt is made to find the factors of management program course structure. This paper also proposes a Model of an Ideal

Management Program.

The result shows that the non-conventional teaching methods can be the most important USP of the management program, the second

factor which affects most is Research Project. The evaluation process also need to be revised and should give importance to each and

every contribution of the students.
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From the data it is observed that 40 per cent of the respondents are

having Marketing (40.3%) and Finance (39.6%) as first

specialization and Finance (36%) and Human Resource (40.7%)

as their second specialization. From this we can conclude that

majority of the faculty are having Marketing, Finance and

Human Resource as the major specializations. Information

Systems (4.7%, 14%) and Production and Operations (2%, 9.3%)

are the next preference of specialization of the faculty members.

The Age, Stream, and specialization of the Student were asked in

the first section of the questionnaire. The gives the

profile of the student. Most of the students are of the age group

21-23 years (66.5%) and 24-26 years (30.8%). The least number

of respondents are from the age group of 27-29 years (1.9%) and

18-20 years (0.8%). which indicates that the most of the

respondents are of the age group 21-26 years. Stream or

Educational background is one of the most important factors

which govern the interest of students in Higher Education.

Majority of the students were from Business Management

(71.1%) and commerce (14.1%). The percentage of students

from Science (1.9%), Engineering (2.3%) and Bio-Science

(1.1%) are very less. The present MBA course structure gives

students dual specialization, in which they have five

specialization choices, and majority of the students have opted

Marketing (73.4%) and Finance (47.5%) as first choice of

specialization. Second Choice of Specialization was of Finance

(23.6%) and Marketing (38.4%). Very few (1%) had Production

and Operations, and Information Systems as their first choice of

specialization. From this it can be concluded that finance

marketing and Human Resource are the major specializations

preferred by the students.

The age, qualification, and experience of the Management

people were asked in the first section of the questionnaire. The

gives the profile of the Higher Management peoples

such as CEO, AO and peoples at the higher decision level. Most

of them are of the age group of 36 to 45 (42.6%) years and the

least number of respondents are from the age group of 21-25

years (14.81%) which indicates that most of the respondents are

mature. The highest qualification of most of the management

persons are PG other then MBA (40.75 %). Among the

respondents 20 per cent did their PhDs and 18.5 per cent had

MBA. The number of management peoples with experience

varies from 4-10 years (24.07 %) and 20 years and above (18.5

%) are not very high. Most number of Management peoples was

with 10-20 years experience (44.4 %).

The reliability of evaluation of the course structure of the

Management program was done using cronbach Alfa. The

reliability of which was 0.867 which is very high.

From the study of Kapse, M. and Sonwalkar, J., the first factors

was which consist of, at

least two seminars per subject should be mandatory, at least one

Industrial Visit per semester / year should be mandatory, at least

two guest lecture per subject should be mandatory, one

workshop per semester should be mandatory, Seminars,

presentation case study etc should be mandatory in the internal

evaluation process, Flexibility of selecting the optional paper

from any specialization, Practical training of the subjects should

be included in the courses (suggest the courses if any),

Importance should be given to Summer Training in assessment

/evaluation, Specialization papers should be taught by only

The Profile of the Students

Table No-2

Table No-2: Demographic profile of students

The Profile of theManagement

Table No-3

Table No-3: Demographic profile of Management

Reliability of the questionnaire

Non Conventional Teaching Methods

Source:As computed by the researcher

Source:As computed by the researcher

education, Consultancy, Competency, Ability to compete,

Accountability, Feedback culture, Commitment towards duty,

Counseling, Creativity & Innovation, Self-awareness,

Interpersonal skills, Facilitator, To develop self-confidence,

Tremendous motivational power, Ability to assess, Presentation

skills, Comprehensive ability, Adaptability, Perseverance, and

Responsiveness.

The authors

examined the students' perceptions of learning,

satisfaction, and quality in online master of business

administration (MBA) program. Theyfound that course content

is the strongest predictor which significantly affect perceived

learning. They also found that professorstudent interaction and

mentoring had a significant positive impact on satisfaction.

As per , the most important

factor which contributes a Management program course

structure are Non-Conventional Teaching Methods , Major

course structure components , Courses/Papers ,

Evaluation/Assessment , Changes in course structure, Time

duration and specialization, and Amendment in the program. On

the basis of which a Management Program course Model was

developed using Confirmatory FactorAnalysis.

To develop a Model of an Ideal Management Program

This study employed the survey research method to ascertain

from students, faculty members and higher management about

their perceptions and expectation of the Management Program

The universe of our study comprises of all the faculty members

and the students of the Management Institutes which are

affiliated toAICTE and offers MBAor PGDBM Courses. For the

study only the students of IVth Semester were considered since

they are aware of the whole course. Considering the intake of 60

per colleges the student population for the study is nearly 6000,

faculty members 1200 and 200 higher management people.

in their article

. The present research is to be conducted on a sample of

468. For the study 600 questionnaires were distributed to the

students and faculty member of different Management Institutes

of Madhya Pradesh.

The survey instruments used were developed by the

after an extensive search and

discussion with the experienced faculty of Management

Institutes.

The instrument which was divided into two parts

1) Demographic variables comprises of 4 questions on age,

qualification, experience and specialization from the faculty

members and three questions on age, Stream, and Dual

specialization was asked to students.

2) Evaluation and Expectation of the present Management

Program Course Structure. This part has 38 questions on 5

point likert scale.

The age, qualification, experience and specialization of the

faculty members were asked in the first section of the

questionnaire. The gives the profile of the faculty

members. Most of the faculty members are of the age group of

26-35 (47.7%) years and the least number of respondents are

from the age group of 46 and above (3.3%) which indicates that

most of the respondents are young. The highest qualification of

most of the faculties is MBA(57.6 %).Among the respondents 10

per cent did their PhDs and 21.9 per cent had one more PG, other

than MBA. Among the respondents 10 per cent faculty members

are not having MBA, they are from Engineering, Mathematics,

Statistics, Arts, Commerce, etc streams. During survey, it has

also been observed that there is a short fall of the experienced

faculties in the Management Institutes. Most of the faculty

members are having experience of less than 3 years (45.7%)

which is nearly half of the respondent. The number of

experienced faculty members with experience 4-10 years (27.8

%) and 10 -20 years (21.9%) are not very high. Only 4.6 per cent

respondents are having experience of more than 20 years.

Sebastianelli, Rose; Swift, Caroline; Tamimi,

Nabil(2015)

Kapse, M. and Sonwalkar, J.(2011)

Objective

Research methodology

Population

The Sample

The sample size is calculated using the formula given by

Krejcie and Morgan (Krejcie and Morgan,

1970)

Questionnaire

Kapse M.,

and Sonwalkar, J. (2011)

Analysis of the data

The Profile of the Faculty member

Table No-1

Table No 1: Demographic profile of faculty members
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Demographical Variable Frequency Percentage

Age 21-25 years 34 22.5%

26-35 years 72 47.7%

36-45 years 40 26.5%

46 and above years 5 3.3%

Qualification MBA 87 57.6%

PG other than MBA 15 9.9%

Both PG other tha n

MBA and MBA

33 21.9%

PhD(Management) 13 8.6%

PhD(other stream) 3 2.0%

Experience 0-3 years 69 45.7%

4-10 years 42 27.8%

10-20 years 33 21.9%

20 years and above 7 4.6%

Specialization

1

Marketing 60 40.3%

Financial 59 39.6%

Human resource 16 10.7%

Information systems 7 4.7%

Production and

operations

3 2.0%

Other Subjects 4 2.7%

Specialization

2

Marketing 0 .0%

Finance 31 36.0%

Human resource 35 40.7%

Information systems 12 14.0%

Production and

operations

8 9.3%

Other Subjects 0 .0%

Demographic Variable Frequency Percentage

Age 18-20 years 2 .8%

21-23 years 175 66.5%

24-26 years 81 30.8%

27- 29 years 5 1.9%

Stream Business

Management

187 71.1%

Arts 2 .8%

Commerce 37 14.1%

Science 5 1.9%

Engineering 6 2.3%

Bio-Science 3 1.1%

Others 23 8.7%

Specialization

1

Marketing 193 73.4%

Financial 62 23.6%

Human resource 5 1.9%

Information systems 0 .0%

Production and

operations

3 1.1%

Specialization

2

Marketing 2 .8%

Financial 121 47.5%

Human resource 98 38.4%

Information systems 8 3.1%

Production and

operations

26 10.2%

Demographical Variable Frequency Percentage

Age 21-25 years 8 14.81%

26-35 years 12 22.22%

36-45 years 23 42.59%

46 and above years 11 20.37%

Qualification MBA 10 18.51%

PG other than MBA 22 40.74%

Both PG other than

MBA and MBA

10 18.51%

PhD(Management) 4 7.40%

PhD(other stream) 8 14.81%

Experience 0-3 years 7 12.96%

4-10 years 13 24.07%

10-20 years 24 44.44%

20 years and above 10 18.51%
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having Marketing (40.3%) and Finance (39.6%) as first

specialization and Finance (36%) and Human Resource (40.7%)
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Majority of the students were from Business Management

(71.1%) and commerce (14.1%). The percentage of students
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(1.1%) are very less. The present MBA course structure gives
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(23.6%) and Marketing (38.4%). Very few (1%) had Production
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specialization. From this it can be concluded that finance

marketing and Human Resource are the major specializations

preferred by the students.
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such as CEO, AO and peoples at the higher decision level. Most

of them are of the age group of 36 to 45 (42.6%) years and the

least number of respondents are from the age group of 21-25

years (14.81%) which indicates that most of the respondents are

mature. The highest qualification of most of the management

persons are PG other then MBA (40.75 %). Among the

respondents 20 per cent did their PhDs and 18.5 per cent had

MBA. The number of management peoples with experience

varies from 4-10 years (24.07 %) and 20 years and above (18.5

%) are not very high. Most number of Management peoples was

with 10-20 years experience (44.4 %).

The reliability of evaluation of the course structure of the

Management program was done using cronbach Alfa. The

reliability of which was 0.867 which is very high.

From the study of Kapse, M. and Sonwalkar, J., the first factors

was which consist of, at

least two seminars per subject should be mandatory, at least one

Industrial Visit per semester / year should be mandatory, at least

two guest lecture per subject should be mandatory, one

workshop per semester should be mandatory, Seminars,

presentation case study etc should be mandatory in the internal

evaluation process, Flexibility of selecting the optional paper

from any specialization, Practical training of the subjects should

be included in the courses (suggest the courses if any),

Importance should be given to Summer Training in assessment

/evaluation, Specialization papers should be taught by only
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skills, Comprehensive ability, Adaptability, Perseverance, and
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The authors

examined the students' perceptions of learning,

satisfaction, and quality in online master of business

administration (MBA) program. Theyfound that course content

is the strongest predictor which significantly affect perceived

learning. They also found that professorstudent interaction and

mentoring had a significant positive impact on satisfaction.

As per , the most important

factor which contributes a Management program course

structure are Non-Conventional Teaching Methods , Major

course structure components , Courses/Papers ,
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the basis of which a Management Program course Model was

developed using Confirmatory FactorAnalysis.

To develop a Model of an Ideal Management Program

This study employed the survey research method to ascertain

from students, faculty members and higher management about

their perceptions and expectation of the Management Program

The universe of our study comprises of all the faculty members

and the students of the Management Institutes which are

affiliated toAICTE and offers MBAor PGDBM Courses. For the

study only the students of IVth Semester were considered since

they are aware of the whole course. Considering the intake of 60

per colleges the student population for the study is nearly 6000,

faculty members 1200 and 200 higher management people.

in their article

. The present research is to be conducted on a sample of

468. For the study 600 questionnaires were distributed to the

students and faculty member of different Management Institutes

of Madhya Pradesh.

The survey instruments used were developed by the

after an extensive search and

discussion with the experienced faculty of Management

Institutes.

The instrument which was divided into two parts

1) Demographic variables comprises of 4 questions on age,

qualification, experience and specialization from the faculty

members and three questions on age, Stream, and Dual

specialization was asked to students.

2) Evaluation and Expectation of the present Management

Program Course Structure. This part has 38 questions on 5

point likert scale.

The age, qualification, experience and specialization of the

faculty members were asked in the first section of the

questionnaire. The gives the profile of the faculty

members. Most of the faculty members are of the age group of

26-35 (47.7%) years and the least number of respondents are

from the age group of 46 and above (3.3%) which indicates that

most of the respondents are young. The highest qualification of

most of the faculties is MBA(57.6 %).Among the respondents 10

per cent did their PhDs and 21.9 per cent had one more PG, other

than MBA. Among the respondents 10 per cent faculty members

are not having MBA, they are from Engineering, Mathematics,

Statistics, Arts, Commerce, etc streams. During survey, it has

also been observed that there is a short fall of the experienced

faculties in the Management Institutes. Most of the faculty

members are having experience of less than 3 years (45.7%)

which is nearly half of the respondent. The number of

experienced faculty members with experience 4-10 years (27.8

%) and 10 -20 years (21.9%) are not very high. Only 4.6 per cent

respondents are having experience of more than 20 years.
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Demographical Variable Frequency Percentage
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2
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While running CFA, many different fit statistics are used to help

determine whether the model provides adequate fit for the data.

The chi-square test indicates the amount of difference between

expected and observed covariance matrices. A chi-square value

close to zero and a chi-square p-value greater than 0.05 indicate

that there is little difference between the expected and observed

covariance matrices, which is one of the indicators of goodness

of fit. However, the chi-square test is widely recognized to be

problematic because it is very sensitive to sample size (Jöreskog,

1969). Therefore, it is often preferred to evaluate model fit based

on other fit statistics.

When running CFA, many different fit statistics are used to help

determine whether the model provides adequate fit for the data.

The chi-square test indicates the amount of difference between

expected and observed covariance matrices. A chi-square value

close to zero with a chi-square p-value greater than 0.05 indicate

that there is little difference between the expected and observed

covariance matrices, which is one indicator of good fit. However,

the chi-square test is widely recognized to be problematic

because it is very sensitive to sample size (Jöreskog, 1969).

Therefore, it is often preferred to evaluate model fit based on

other fit statistics.The chi square value of the proposed model is

2367.166 with 573 degree of freedom and p value 0.000. The

CMIN /DF ratio of the proposed model is 4.131.

The Comparative Fit Index (CFI) is an incremental fit index,

which assesses overall improvement of a proposed model over an

independence model where the observed variables are

uncorrelated (Byrne, 2006). CFI values range from zero to one

with a larger value indicating better model fit. Acceptable model

fit is indicated by a CFI value of 0.90 or greater (Hu &Bentler,

1999). The CFI value 0.701 makes the model a poor fit. The other

fit indices calculated are RMR (0.086), GFI (0.763), Parsimony-

Adjusted Measures (PRATIO) (0.910), and PCFI (0.637). From

all the indices it is clear that the model lacks a good fit, but it gives

an idea of how a Management Program should be.

From the factor analysis it is clear that Non-Conventional

Teaching Methods is the most important factori.e seminars

,Industrial Visit, guest lecture, workshop, Seminars,

presentation, case study etc, Practical training of the subjects and

Summer Training. The students and faculty members also agrees

that Specialization papers should be taught by only experienced

faculties or from Industries. The second component is also

related to the non-traditional teaching component which includes

Major Research Project and VIVA. Courses and papers which are

the most important part of any Course come out to be the third

factor. Evaluation and assessment, and time duration and

specialization are the least important factors as compared to the

non-conventional teaching methods. From thestudy it is clear

that the time is changing and importance has to be given to the

non-traditional teaching methods. In this study we had not considered the social, economic and

cultural development of other countries of the world. The number

of respondents especially Professors are very low, which might

affect the results considerably. Most of the Faculty respondents

Conclusion

.

Proposed Model Management Program

Ideal MBACourse structure

Limitation of the study

An Expected Model of Management Program in India

experienced faculties or from Industries, and Importance should

be given to Project in assessment /evaluation.

Second factor consist of

Summer training, Research Project, Organization of course

activities, Compulsory MRP, Comprehensive VIVA, learning

activities of program and Interdisciplinary aspect of the course

structure.

Third factor consist of the number of core

subjects, the number of specialization paper, the courses/papers

included in the core course, Core subject sequencing, and the

courses/papers included in the specialization.

Fourth factor is consists of the weight-

age of external marks, the weight-age of internal marks, and the

examination scheme.

Fifth factor consist of the number

of elective subject should be increased in each specialization,

Instead of semester system trimester system should be

introduced and Teaching hours (4 hours/ Day).

Sixth factor, consist of the

number of semesters (4 Semester), Time Duration of the program

(2 years), Dual Specialization, Flexibility of program/Choice of

specialization, and Specialization papers sequencing.

Seventh factor, consist of the

number of core subject should be increased, the duration of the

program should be increased, and the number of Semester should

be increased. Further on the basis of these factors a model was

developed using confirmatory factor analysis and analyzed using

AMOS, in order to find the goodness of fit of the Model

proposed. The figure No:-1 defines the proposed Ideal

Management Program course structure Model.

Major course structure components

Courses/Papers

Evaluation/Assessment

Changes in course structure

Time duration and specialization

Amendment in the program

2120 PMR   JUL - DEC 2016

Source: As computed by the researcher

Figure No:-1

Ideal MBA Course structure

Duration

Time Duration of the program 2 years

The number of semesters 4 semester

Teaching hours 4 hours/ Day

Specialization Papers

Dual/Multi Specialization

The number of specialization

paper

5, should be increased

The Number of courses/papers

in the each specialization

subject

6, should be increased in

each specialization

Specialization papers should be

thought by only experienced

faculty or from Industries

Core Papers

The Number of courses/papers

in the core course

20 papers, IT enabled

paper should be introduced

Training and project

Summer training compulsory, 5% marks in

the overall degree

Research Project Compulsory, 5% marks in

the overall degree

Compulsory MRP last semester should be

dedicated to it

Features of Course structure

One Industrial Visit per

semester

Two seminars per subject

Two guest lecture per subject

One workshop per semester

Practical training of the each

subjects



While running CFA, many different fit statistics are used to help

determine whether the model provides adequate fit for the data.

The chi-square test indicates the amount of difference between

expected and observed covariance matrices. A chi-square value

close to zero and a chi-square p-value greater than 0.05 indicate

that there is little difference between the expected and observed

covariance matrices, which is one of the indicators of goodness

of fit. However, the chi-square test is widely recognized to be

problematic because it is very sensitive to sample size (Jöreskog,
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CMIN /DF ratio of the proposed model is 4.131.

The Comparative Fit Index (CFI) is an incremental fit index,

which assesses overall improvement of a proposed model over an

independence model where the observed variables are

uncorrelated (Byrne, 2006). CFI values range from zero to one

with a larger value indicating better model fit. Acceptable model

fit is indicated by a CFI value of 0.90 or greater (Hu &Bentler,

1999). The CFI value 0.701 makes the model a poor fit. The other

fit indices calculated are RMR (0.086), GFI (0.763), Parsimony-

Adjusted Measures (PRATIO) (0.910), and PCFI (0.637). From

all the indices it is clear that the model lacks a good fit, but it gives

an idea of how a Management Program should be.

From the factor analysis it is clear that Non-Conventional

Teaching Methods is the most important factori.e seminars

,Industrial Visit, guest lecture, workshop, Seminars,

presentation, case study etc, Practical training of the subjects and

Summer Training. The students and faculty members also agrees

that Specialization papers should be taught by only experienced

faculties or from Industries. The second component is also

related to the non-traditional teaching component which includes

Major Research Project and VIVA. Courses and papers which are

the most important part of any Course come out to be the third

factor. Evaluation and assessment, and time duration and

specialization are the least important factors as compared to the

non-conventional teaching methods. From thestudy it is clear

that the time is changing and importance has to be given to the

non-traditional teaching methods. In this study we had not considered the social, economic and

cultural development of other countries of the world. The number

of respondents especially Professors are very low, which might

affect the results considerably. Most of the Faculty respondents

Conclusion

.

Proposed Model Management Program

Ideal MBACourse structure

Limitation of the study

An Expected Model of Management Program in India

experienced faculties or from Industries, and Importance should

be given to Project in assessment /evaluation.

Second factor consist of

Summer training, Research Project, Organization of course

activities, Compulsory MRP, Comprehensive VIVA, learning

activities of program and Interdisciplinary aspect of the course

structure.

Third factor consist of the number of core

subjects, the number of specialization paper, the courses/papers

included in the core course, Core subject sequencing, and the

courses/papers included in the specialization.

Fourth factor is consists of the weight-

age of external marks, the weight-age of internal marks, and the

examination scheme.

Fifth factor consist of the number

of elective subject should be increased in each specialization,

Instead of semester system trimester system should be

introduced and Teaching hours (4 hours/ Day).

Sixth factor, consist of the

number of semesters (4 Semester), Time Duration of the program

(2 years), Dual Specialization, Flexibility of program/Choice of

specialization, and Specialization papers sequencing.

Seventh factor, consist of the

number of core subject should be increased, the duration of the

program should be increased, and the number of Semester should

be increased. Further on the basis of these factors a model was

developed using confirmatory factor analysis and analyzed using

AMOS, in order to find the goodness of fit of the Model

proposed. The figure No:-1 defines the proposed Ideal

Management Program course structure Model.

Major course structure components

Courses/Papers

Evaluation/Assessment

Changes in course structure

Time duration and specialization

Amendment in the program
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Source: As computed by the researcher

Figure No:-1

Ideal MBA Course structure

Duration

Time Duration of the program 2 years

The number of semesters 4 semester

Teaching hours 4 hours/ Day

Specialization Papers

Dual/Multi Specialization

The number of specialization

paper

5, should be increased

The Number of courses/papers

in the each specialization

subject

6, should be increased in

each specialization

Specialization papers should be

thought by only experienced

faculty or from Industries

Core Papers

The Number of courses/papers

in the core course

20 papers, IT enabled

paper should be introduced

Training and project

Summer training compulsory, 5% marks in

the overall degree

Research Project Compulsory, 5% marks in

the overall degree

Compulsory MRP last semester should be

dedicated to it

Features of Course structure

One Industrial Visit per

semester

Two seminars per subject

Two guest lecture per subject

One workshop per semester

Practical training of the each

subjects
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5mpact of Celebrity Personality on Buying Behavior of Teenagers

Celebrity endorsement are evaluated more favorably in terms of

purchase intention when there is a moderate mismatch than when

there is either a complete match or an extreme mismatch. Such

effects are found to be more pronounced among participants with

higher product involvement than those with lower product

involvement.(Lee,Thorson(2008)).

Descriptive research design has brought in this study. Conceptual

Data: advertising, promotion mix, brand, branding, buying

behavior process, factors influencing buying behavior, buying

motives, celebrity, celebrity endorsement etc. Demographic

Data: age, gender, pocket money, education, favorite TV

channels and so on.

Top of Mind recall of celebrity, brand and advertisement.

Opinion about celebrity personality on the basis of four

dimensions i.e. trustworthiness, likability, expertise,

attractiveness.

Data required for the study has collected from primary and

secondary source as follows.

Primary data has collected through schedule method. Data like

demographic information such as name, age, gender, educational

qualification, Other information like teenager's knowledge about

brand, about celebrity, about television channels, television

watching duration, preferred television channels and the like

secondary sources Mostly used to collect the conceptual data in

this study. Research articles and books were used, review of

literature from which the research problem has been derived.

The data required was collected using schedule. Similar type of

questions was clubbed together. Respondents having moped

were qualified for further questions.

Demographic profile of respondents: this part of schedule

contains questions regarding profile of respondents i.e. name,

age, gender, education, TV watching hours, preferred TV

channel and the like Questions regarding match between

celebrity personality and brand personality. Celebrity personality

is multidimensional concept. After reviewing the literature

researcher has studied this concept using four dimensions. They

are celebrity as brand endorser, likability of celebrity,

trustworthiness and expertise of celebrity and attractiveness of

celebrity. Responses of samples has taken on five point likert

scale and data analysis is done using descriptive statistics.

Convenient sampling method has used for this research work.

The sample size is 60.

Data analysis and discussion:

Data analysis deals with analysis of relevant data collected

through schedule. Focus of this study was to find out the match

between the product and celebrity personality.

Following table contains the information about the age of the

respondents. The age from 13 to 19 has been taken.

Source (Field Data)

Above table number 1 shows that for moped, mobile and

shampoo the samples found to be in all targeted age from 13 to 19

years.

For moped, majority i.e. 20.0 percent of samples having age of 13

and 14 each, followed by 16.7 percent of samples having age of

19 years.

Following table provides information about the gender of

samples.i.e.male and female. Gender of samples shown as per

sample categories i.e. moped, mobile and shampoo.

(n=60)

Source (Field data)

60 percent samples are female and 40 percent samples are male.it

shows that female respondents were more.

Research Methodology:

1. Age of Respondents

Table: 1Age Groups of Sample of Respondents.

2.Gender of Respondents

Table: 2. Gender of Sample Respondents.

Introduction:

Literature review:

Present study is related with impact of celebrity endorsement on

teenagers. Celebrities from various fields like movies, sports acts

in many advertisements on television. Teenagers get more

influenced by the celebrity endorsement. Most of the company

throws advertisement on television to attract the teenagers. How

these celebrities endorse the teenager consumers, how the buying

behavior of the teenagers gets influenced by these celebrity

advertisement is studied.

The idea of celebrity endorser/ product fit has been labeled as the'

match-up hypothesis'.

The matchup hypothesis has been used to test if attractive

endorsers are more effective when promoting products used to

enhance ones attractiveness. (Kahel And Horner(1985)) found

increased positive brand attitude when the product (razor blades)

was paired with an attractive rather than an unattractive endorser.

Minakshi Gupta and subordinates examined the product matchup

hypothesis and expertise aspect of source credibility model in the

Indian context they found that celebrity endorsement did not

have significant impact on brand attitude or purchase intension.

Advertising needs to be aware of the complex processing

underlying celebrity endorsement by gaining clarity on concept

of celebrity source, credibility and attractiveness, matchup

hypothesis, multiple product endorsement.Advertisers agree that

celebrity endorsement does not itself guarantee sales, it can

create a buzz and make a consumer feel better about product (

Kiran Sharma, Shashi Kumar(2013))
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ABSTRACT:

Keywords:

Marketers are not losing any move to attract their consumers. Round the clock consumer is bombarding with advertisement.

Advertisement play vital role as many consumers get attracted towards the product. Use of celebrities to advertise product is common

feature. Present paper is an effort to assess impact of celebrity advertisement on teenagers and to study the brand recall, brand image,

favorite celebrity. Hypothesis put to test is, match between the Product and Celebrity Personality has a Positive Impact on Buying

Behavior of Teenagers.

Sixty teenagers between 13 to 19 age has been selected using convenient sampling method and interviewed with the help of structured

schedule. Study has restricted to celebrity advertisement of mopeds. During the study period celebrity viz. Salman Khan(Access 125) ,

Akshay Kumar(Activa), Ranbir Kapoor(Mastero), Parineeti Chopra(Lets), Anushka Sharma(Pep+) and Alia Bhatt(Pleasure).

Opinions regarding celebrity and its impact has been assessed on five point likert type scale across parameters viz. brand endorser,

likability of celebrity, trustworthiness and expertise of celebrity and attractiveness of celebrity. Hypothesis is tested using one sample t

test.

It has found in moped brands like Pep+, pleasure, Access 125 and Activa are the preferred brands. Salman Khan found to be

influencing brand endorser. In likability of celebrity Ranbir Kapoor is rated high followed by Salman Khan. Trustworthiness and

Expertise of Celebrity Ranbir Kappor is rated high. Regarding celebrity attractiveness and beautiful Ranbir Kapoor is rated high and

Salman Khan is rated high for celebrity attractiveness as classy and elegant. Hypothesis testing reveals mixed response. Null

hypothesis is rejected with celebrity Salman Khan, Akshay Kumar, Priyanka Chopra, Anushka Sharma and accepted with celebrity

Ranbir Kapoor,Alia Bhatt.

Celebrity endorsement, Teenagers behaviour, Celebrity personality

Sr Age F %

1 13 12 20.0

2 14 12 20.0

3 15 2 3.3

4 16 8 13.3

5 17 9 15.0

6 18 7 11.7

7 19 10 16.7

Total
60

100.

0

Sr Gender F %

1 Male 24 40.0

2 Female 36 60.0

Total 60 100.0

I
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purchase intention when there is a moderate mismatch than when

there is either a complete match or an extreme mismatch. Such

effects are found to be more pronounced among participants with

higher product involvement than those with lower product

involvement.(Lee,Thorson(2008)).

Descriptive research design has brought in this study. Conceptual

Data: advertising, promotion mix, brand, branding, buying

behavior process, factors influencing buying behavior, buying

motives, celebrity, celebrity endorsement etc. Demographic

Data: age, gender, pocket money, education, favorite TV

channels and so on.

Top of Mind recall of celebrity, brand and advertisement.

Opinion about celebrity personality on the basis of four

dimensions i.e. trustworthiness, likability, expertise,

attractiveness.

Data required for the study has collected from primary and

secondary source as follows.

Primary data has collected through schedule method. Data like

demographic information such as name, age, gender, educational

qualification, Other information like teenager's knowledge about

brand, about celebrity, about television channels, television

watching duration, preferred television channels and the like

secondary sources Mostly used to collect the conceptual data in

this study. Research articles and books were used, review of

literature from which the research problem has been derived.

The data required was collected using schedule. Similar type of

questions was clubbed together. Respondents having moped
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Demographic profile of respondents: this part of schedule

contains questions regarding profile of respondents i.e. name,

age, gender, education, TV watching hours, preferred TV

channel and the like Questions regarding match between
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is multidimensional concept. After reviewing the literature

researcher has studied this concept using four dimensions. They

are celebrity as brand endorser, likability of celebrity,

trustworthiness and expertise of celebrity and attractiveness of

celebrity. Responses of samples has taken on five point likert

scale and data analysis is done using descriptive statistics.

Convenient sampling method has used for this research work.

The sample size is 60.

Data analysis and discussion:

Data analysis deals with analysis of relevant data collected

through schedule. Focus of this study was to find out the match

between the product and celebrity personality.

Following table contains the information about the age of the

respondents. The age from 13 to 19 has been taken.

Source (Field Data)

Above table number 1 shows that for moped, mobile and

shampoo the samples found to be in all targeted age from 13 to 19

years.
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and 14 each, followed by 16.7 percent of samples having age of

19 years.
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Sixty teenagers between 13 to 19 age has been selected using convenient sampling method and interviewed with the help of structured

schedule. Study has restricted to celebrity advertisement of mopeds. During the study period celebrity viz. Salman Khan(Access 125) ,

Akshay Kumar(Activa), Ranbir Kapoor(Mastero), Parineeti Chopra(Lets), Anushka Sharma(Pep+) and Alia Bhatt(Pleasure).

Opinions regarding celebrity and its impact has been assessed on five point likert type scale across parameters viz. brand endorser,

likability of celebrity, trustworthiness and expertise of celebrity and attractiveness of celebrity. Hypothesis is tested using one sample t

test.

It has found in moped brands like Pep+, pleasure, Access 125 and Activa are the preferred brands. Salman Khan found to be

influencing brand endorser. In likability of celebrity Ranbir Kapoor is rated high followed by Salman Khan. Trustworthiness and

Expertise of Celebrity Ranbir Kappor is rated high. Regarding celebrity attractiveness and beautiful Ranbir Kapoor is rated high and

Salman Khan is rated high for celebrity attractiveness as classy and elegant. Hypothesis testing reveals mixed response. Null

hypothesis is rejected with celebrity Salman Khan, Akshay Kumar, Priyanka Chopra, Anushka Sharma and accepted with celebrity

Ranbir Kapoor,Alia Bhatt.

Celebrity endorsement, Teenagers behaviour, Celebrity personality

Sr Age F %

1 13 12 20.0

2 14 12 20.0

3 15 2 3.3

4 16 8 13.3

5 17 9 15.0

6 18 7 11.7

7 19 10 16.7

Total
60

100.

0

Sr Gender F %

1 Male 24 40.0

2 Female 36 60.0

Total 60 100.0

I



Sr. Company Brand Frequency Percent

1 Hero Pleasure 13 21.7

2 Honda Active 8 13.3

3 TVS Pep + 19 31.7

4 Suzuki Access 125 12 20.0

5 Hero Mastero 3 5.0

6 Suzuki Lets 5 8.3

Total 60 100.0

mpact of Celebrity Personality on Buying Behavior of Teenagers

Above table number 4 shows 6 brands of mopeds have been

preferred by samples. All the celebrities are formed to be

cinema actor and actresses. Celebrity as brand endorser for

respective brands taken on four parameters i.e. good, likable,

not irritating and interesting.

On the scale of brand endorser first parameter i.e. good is

measured to be very high with Ranbir Kapoor endorses Hero

Mastero, since the mean score is 5.00 with very less standard

deviation and variance i.e. 0.00. Followed by Ranbir Kapoor,

Salman Khan  for Access 125 has 4.78mean score with 0.33

standard deviation and 0.11 variance. Akshay Kumar and

Parineeti Chopra has high mean of 4.50 and 4.60 respectively.

Alia Bhatt has 4.08 mean score for goodness with very

standard deviation of 0.99 and variance 0.99. Surprisingly

Anushka Sharma rated high mean of 4.27 with high standard

deviation and variance of 1.03 and 1.06 respectively.

For like parameter Akshay Kumar has highest mean score of

4.62 with very less standard deviation of 0.51. Alia Bhatt has

lowest mean score of 4.08. Ranbir Kapoor and Anushka

Sharma has mean of 4.50 and 4.27 respectively.

For not irritating parameter out of all celebrities Salman Khan

has highest mean score of 4.78 with very low and acceptable

standard deviation and variance of 0.44 and 0.19 respectively.

Surprisingly Parineeti Chopra has received mean 4.60 on the

scale not irritating with less standard deviation of 0.54

Alia Bhatt endorsing Hero Pleasure is average owing to mean

score of 3.58 with unacceptable and large standard deviation of

1.44. Akshay Kumar and Anushka Sharma is reasonably good

since mean score is 4.62 and 4.07 respectively.

Last parameter i.e. interesting measured to be very high with

Akshay Kumar who endorses Honda Activa. Since the mean

score is 4.62 with less standard deviation 0.51 and variance

0.12.Surprisingly Salman Khan has good mean score of 4.56

with large standard deviation and variance.Alia Bhatt is rated

very low on the scale of interesting since the mean is 3.17with

unacceptable and large standard deviation of 1.46

Overall Salman Khan has high average score for all parameters

as compared to other celebrities.

3. Brands Used by Respondents

Table 3  Moped Brands Preferred by Sample of

Respondents

The following table represents the moped brands preferred by

respondents.

(N=60)

Source (Field data)

Table 3  shows that, of the total number of respondents 31.7

percent samples have TVS Pep +, followed by 21.7 percent

Pleasure.

These two mopeds are light weight mopeds as compared to

other brands. Hero Mastero is owned by 5.0 percent sample

respondents which were lowest amongst samples. This is new

brand introduced by Hero. Ranbir Kapoor endorses it but it

doesn't attract customers. Same situation is with Suzuki Lets

endorsed by Parineeti Chopra. It has only 8.3 percent of

ownership amongst samples.

Match between Celebrity Personality and Brand Personality

This section presents the analysis of various responses relates

to celebrity personality and brand personality. Celebrity

personality is multidimensional concept. After reviewing the

literature researcher has studied this concept using four

dimensions. They are celebrity as brand endorser, likability of

celebrity, trustworthiness and expertise of celebrity and

attractiveness of celebrity. Responses of samples has taken on

five point likert scale and data analysis is done using

descriptive statistics.

Celebrity as Brand Endorser.
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Salman

Khan 4.78 .44 .19 4.33 1.0 1.0 4.7 .44 .19 4.56 1.01 1.02 4.6 1.2

Akshay

Kumar 4.50 .53 .28 4.62 .51 .26 4.6 .51 .26 4.62 .51 .26 4.5 1.0

Ranbir

Kapoor
5.00 .00 .00 4.50 .70 .50 4.00 .00 .00 4.00 .00 .00 4.37 1.03

Parineeti

Chopra
4.60 .54 .30 4.20 .44 .20 4.60 .54 .30 4.40 .54 .30 4.45 1.01

Anushka

Sharma 4.27 1.03 1.06 4.27 1.03 1.06 4.07 1.16 1.35 4.07 1.13 1.35 4.16 1.02

Alia Bhatt 4.08 .99 .99 4.08 .99 .99 3.58 1.44 2.08 3.17 1.46 2.15 3.72 1.02

Table 4  Celebrity Personality as Brand Endorser for Moped.

The following table shows the statistics of celebrities as brand endorser

(N=60)

Source (Field Data)

Likability of Celebrity

.Table 5  Celebrity Likability for Moped

The following table shows the Statistics of Celebrity likability for moped

(N=60)

Source (Field Data)

Likability of celebrity for respective brands taken on four parameters i.e. like, image, reputation and pleasantness as sought on

five point likert scale. The scale has balanced at the midpoint 3. One (1) denotes the negative perception. And 5 denote positive

perception. Data has processed using mean, standard deviation and variance.
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1 Salman Khan 5.0 .00 .00 5.0 .00 .00 5.0 .00 .00 5.0 .00 .00 4.7 0.9

2 Akshay Kumar
4.5 .53 .28 4.5 .53 .28 4.5 .53 .28 4.3 .51 .26 4.4 0.9

3 Ranbir Kapoor
3.0 . . 2.0 . . 2.0 . . 2.0 . . 4.8 1.01

4 Parineeti Chopra
4.6 .54 .30 4.6 .54 .30 4.6 .54 .30 4.6 .54 .30 4.6 0.9

5 Anushka Sharma
4.2 1.0 1.06 4.2 .79 .63 4.2 .79 .63 4.2 .86 .74 4.2 0.99

6 Alia Bhatt
4.0 1.1 1.35 3.6 1.3 1.8 3.4 1.5 2.2 3.4 1.3 1.9 3.6 1.0



Sr. Company Brand Frequency Percent

1 Hero Pleasure 13 21.7

2 Honda Active 8 13.3

3 TVS Pep + 19 31.7

4 Suzuki Access 125 12 20.0

5 Hero Mastero 3 5.0

6 Suzuki Lets 5 8.3

Total 60 100.0

mpact of Celebrity Personality on Buying Behavior of Teenagers

Above table number 4 shows 6 brands of mopeds have been

preferred by samples. All the celebrities are formed to be

cinema actor and actresses. Celebrity as brand endorser for

respective brands taken on four parameters i.e. good, likable,

not irritating and interesting.

On the scale of brand endorser first parameter i.e. good is

measured to be very high with Ranbir Kapoor endorses Hero

Mastero, since the mean score is 5.00 with very less standard

deviation and variance i.e. 0.00. Followed by Ranbir Kapoor,

Salman Khan  for Access 125 has 4.78mean score with 0.33

standard deviation and 0.11 variance. Akshay Kumar and

Parineeti Chopra has high mean of 4.50 and 4.60 respectively.

Alia Bhatt has 4.08 mean score for goodness with very

standard deviation of 0.99 and variance 0.99. Surprisingly

Anushka Sharma rated high mean of 4.27 with high standard

deviation and variance of 1.03 and 1.06 respectively.

For like parameter Akshay Kumar has highest mean score of

4.62 with very less standard deviation of 0.51. Alia Bhatt has

lowest mean score of 4.08. Ranbir Kapoor and Anushka

Sharma has mean of 4.50 and 4.27 respectively.

For not irritating parameter out of all celebrities Salman Khan

has highest mean score of 4.78 with very low and acceptable

standard deviation and variance of 0.44 and 0.19 respectively.

Surprisingly Parineeti Chopra has received mean 4.60 on the

scale not irritating with less standard deviation of 0.54

Alia Bhatt endorsing Hero Pleasure is average owing to mean

score of 3.58 with unacceptable and large standard deviation of

1.44. Akshay Kumar and Anushka Sharma is reasonably good

since mean score is 4.62 and 4.07 respectively.

Last parameter i.e. interesting measured to be very high with

Akshay Kumar who endorses Honda Activa. Since the mean

score is 4.62 with less standard deviation 0.51 and variance

0.12.Surprisingly Salman Khan has good mean score of 4.56

with large standard deviation and variance.Alia Bhatt is rated

very low on the scale of interesting since the mean is 3.17with

unacceptable and large standard deviation of 1.46

Overall Salman Khan has high average score for all parameters

as compared to other celebrities.

3. Brands Used by Respondents

Table 3  Moped Brands Preferred by Sample of

Respondents

The following table represents the moped brands preferred by

respondents.

(N=60)

Source (Field data)

Table 3  shows that, of the total number of respondents 31.7

percent samples have TVS Pep +, followed by 21.7 percent

Pleasure.

These two mopeds are light weight mopeds as compared to

other brands. Hero Mastero is owned by 5.0 percent sample

respondents which were lowest amongst samples. This is new

brand introduced by Hero. Ranbir Kapoor endorses it but it

doesn't attract customers. Same situation is with Suzuki Lets

endorsed by Parineeti Chopra. It has only 8.3 percent of

ownership amongst samples.

Match between Celebrity Personality and Brand Personality

This section presents the analysis of various responses relates

to celebrity personality and brand personality. Celebrity

personality is multidimensional concept. After reviewing the

literature researcher has studied this concept using four

dimensions. They are celebrity as brand endorser, likability of

celebrity, trustworthiness and expertise of celebrity and

attractiveness of celebrity. Responses of samples has taken on

five point likert scale and data analysis is done using

descriptive statistics.

Celebrity as Brand Endorser.
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Salman

Khan 4.78 .44 .19 4.33 1.0 1.0 4.7 .44 .19 4.56 1.01 1.02 4.6 1.2

Akshay

Kumar 4.50 .53 .28 4.62 .51 .26 4.6 .51 .26 4.62 .51 .26 4.5 1.0

Ranbir

Kapoor
5.00 .00 .00 4.50 .70 .50 4.00 .00 .00 4.00 .00 .00 4.37 1.03

Parineeti

Chopra
4.60 .54 .30 4.20 .44 .20 4.60 .54 .30 4.40 .54 .30 4.45 1.01

Anushka

Sharma 4.27 1.03 1.06 4.27 1.03 1.06 4.07 1.16 1.35 4.07 1.13 1.35 4.16 1.02

Alia Bhatt 4.08 .99 .99 4.08 .99 .99 3.58 1.44 2.08 3.17 1.46 2.15 3.72 1.02

Table 4  Celebrity Personality as Brand Endorser for Moped.

The following table shows the statistics of celebrities as brand endorser

(N=60)

Source (Field Data)

Likability of Celebrity

.Table 5  Celebrity Likability for Moped

The following table shows the Statistics of Celebrity likability for moped

(N=60)

Source (Field Data)

Likability of celebrity for respective brands taken on four parameters i.e. like, image, reputation and pleasantness as sought on

five point likert scale. The scale has balanced at the midpoint 3. One (1) denotes the negative perception. And 5 denote positive

perception. Data has processed using mean, standard deviation and variance.
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1 Salman Khan 5.0 .00 .00 5.0 .00 .00 5.0 .00 .00 5.0 .00 .00 4.7 0.9

2 Akshay Kumar
4.5 .53 .28 4.5 .53 .28 4.5 .53 .28 4.3 .51 .26 4.4 0.9

3 Ranbir Kapoor
3.0 . . 2.0 . . 2.0 . . 2.0 . . 4.8 1.01

4 Parineeti Chopra
4.6 .54 .30 4.6 .54 .30 4.6 .54 .30 4.6 .54 .30 4.6 0.9

5 Anushka Sharma
4.2 1.0 1.06 4.2 .79 .63 4.2 .79 .63 4.2 .86 .74 4.2 0.99

6 Alia Bhatt
4.0 1.1 1.35 3.6 1.3 1.8 3.4 1.5 2.2 3.4 1.3 1.9 3.6 1.0



mpact of Celebrity Personality on Buying Behavior of Teenagers

For experienced parameter again Ranbir Kapoor has highest

mean score of 5.00 with very less standard deviation of 0.00.

Alia Bhatt has lowest mean score of 3.00 with unacceptable

and very high standard deviation of 1.595. Akshay Kumar and

Parineeti Chopra has mean of 4.62 and 4.60 respectively.

For honesty out of all celebrities Salman Khan has highest

mean score of 4.89 with very low and acceptable standard

deviation and variance of 0.33 and .11 respectively.

Surprisingly Parineeti Chopra has received mean 4.60 on the

scale honesty with less standard deviations of 0.54

Alia Bhatt endorsing Hero Pleasure is average owing to mean

score of 3.50 with unacceptable and large standard deviation of

1.16. the honesty of Akshay Kumar and Anushka Sharma is

reasonably good since mean score is 4.62 and 4.20 respectively

with acceptable standard deviation of 0.268

Last parameter i.e. trustworthiness measured to be very high

with Salman Khan who endorses Access 125. Since the mean

score is 4.89 with less standard deviation 0.33 and variance

0.11. Surprisingly Ranbir Kapoor has good mean score with

less standard deviation and variance.Alia Bhatt is rated very

low on the scale of trustworthiness since the mean is 3.58 with

unacceptable and large standard deviation of 1.24.

On the parameter 'like' measured to be very high with Salman

Khan endorsing Suzuki Access 125. The mean score is 5.00

with very less standard deviation of 0.00 and variance 0.00.

Parineeti Chopra has received 4.60 mean score with less

standard deviation of 0.54 and variance 0.30. Followed by

Parineeti, Akshay Kumar scored mean of 4.50 with 0.28

variance and 0.53 standard deviation.

Ranbir Kapoor rated very low on the likability parameter.

Surprisingly Alia Bhatt has 4.08 mean score with unacceptable

standard deviation of 1.16 and variance 1.35

For good image parameter again Salman Khan has high mean

score i.e. 5.00 with acceptable and very less standard deviation

of 0.00 and variance 0.00

Alia Bhatt has 3.67 mean score for good image with

unacceptable standard deviation and variance 1.37 and 1.87

respectively. Ranbir Kapoor rated very low on the scale of

good image with mean of 2.00.

On the scale of likability the third parameter i.e. good

reputation measured to be very high with Salman Khan mean

score 5.00 with low standard deviation and variance which is

acceptable. Followed by Salman, Parineeti Chopra and Akshay

Kumar has mean score of 4.60 and 4.50 respectively with low

standard deviation and variance. Anushka Sharma rates 4.27

mean score for reputation. Ranbir Kapoor rates very low with

mean 2.00.

The fourth and last parameter i.e. pleasantness measured to

very high with Salman Khan. The mean score is 5.00 with less

standard deviation i.e. 0.00

Ranbir Kapoor again rates low score in the above table.

Parineeti Chopra surprisingly score high mean of 4.60 with

acceptable standard deviation and variance. Surprisingly

Ranbir Kapoor rates high average score for all the categories

.followed by Salman Khan has high average for all the four

parameters.
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1 Salman

Khan
4.89 .33 .11 4.89 .33 .11 4.89 .33 .11 4.78 .44 .19 4.86 0.9

2 Akshay

Kumar
4.50 .53 .28 4.50 .53 .28 4.62 .51 .26 4.50 .53 .28 4.56 0.9

3 Ranbir

Kapoor
5.00 .00 .00 5.00 .00 .00 4.50 .70 .50 3.50 .70 .50 4.5 0.9

4 Parineeti

Chopra
4.40 .54 .30 4.60 .548 .30 4.60 .54 .30 4.60 .54 .30 4.55 0.8

5 Anushka

Sharma
4.47 .83 .69 4.47 .83 .69 4.20 .86 .74 4.20 .86 .74 4.33 0.9

6 Alia Bhatt 3.92 1.3 1.7 4.00 1.2 1.45 3.58 1.16 1.3 3.42 1.3 1.7 3.72 0.9

Celebrity Attractiveness for Moped.

Table 7 Celebrity Attractiveness for Moped

The following table shows the Statistics of Celebrity attractiveness for Moped

(N=60)

Source (Field data)
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1 Salman

Khan
4.8 .33 .11 4.8 .33 .11 4.8 .33 .11 4.8 .33 .11 4.8 1.8

2 Akshay

Kumar
4.5 .53 .28 4.6 .51 .26 4.6 .51 .26 4.5 .53 .28 4.5 1.1

3 Ranbir

Kapoor
5.0 .00 .00 5.0 .00 .00 4.5 .70 .50 4.0 .00 .00 4.6 1.1

4 Parineeti

Chopra
4.6 .54 .30 4.6 .54 .30 4.6 .54 .30 4.6 .54 .30 4.6 1.0

5 Anushka

Sharma
4.2 .86 .74 4.1 .91 .83 4.2 .94 .88 4.2 .86 .74 4.1 1.1

6 Alia

Bhatt
3.0 1.6 2.6 3.0 1.5 2.5 3.5 1.1 1.3 3.5 1.2 1.5 3.2 1.1

Trustworthiness and Expertise of Celebrity for Moped

Table 6 Trustworthiness and Expertise of Celebrity for Moped

The following table shows the Statistics of Celebrity Trustworthiness and Expertise of Celebrity for Moped .

(Source (Field data)

Trustworthiness and Expertise of celebrity for respective brands taken on four parameters i.e. expert, experienced, honesty,

trustworthiness.

Above table 1.2.4 shows 6 brands of mopeds have been preferred by samples. All the celebrities are formed to be cinema actor

and actresses. On the scale of Trustworthiness and Expertise first parameter i.e. expert is measured to be very high with Ranbir

Kapoor who endorses Hero Mastero, since the mean score is 5.00 with very less standard deviation and variance i.e. 0.00.

Followed by Ranbir Kapoor, Salman Khan for Access 125 has 4.89 mean score with 0.33 standard deviation and 0.11 variance.

Akshay Kumar and Parineeti Chopra has high mean of 4.50 and 4.60 respectively. Alia Bhatt has 3.08 mean score for expertise

with very high standard deviation of 1.621 and variance 2.629.

Above table number 7 presents six celebrities have been preferred by samples. On the scale of celebrity attractiveness the first

parameter is attractive measured to be very high with Ranbir Kapoor who endorses Hero Mastero, since the means score is 5.00

with very less standard deviation and variance of 0.00. Followed by Ranbir, Salman Khan has high score of 4,89 with less

standard deviation of 0.33 and variance of 0.11. The attractiveness of Akshay Kumar and Anushka Sharma is reasonably good

since mean scores are 4.50 and 4.47 respectively. Alia Bhatt has received 3.92 mean score with very high standard deviation of

1.31 and variance of 1.72. Parineeti Chopra who is endorsing Suzuki Lets has received mean of 4.40 which is reasonably good

with acceptable standard deviation of 0.54 and variance of 0.30.

On the scale of attractiveness, the second parameter i.e. beautifulness measured to be very high with Ranbir Kapoor with acceptable

standard deviation of 0.00 and variance of 0.00.Surprisingly Salman Khan has received mean 4.89 on the scale of beautiful with less

standard deviation 0.33 and variance 0.11. Both these celebrities are male.

Parineeti Chopra has highest mean score of 4.60 amongst all female celebrities with less standard deviation and variance. Alia Bhatt

rated very low on the scale of beautifulness. Since the mean score is 3.92 with reasonably large standard deviation.



mpact of Celebrity Personality on Buying Behavior of Teenagers

For experienced parameter again Ranbir Kapoor has highest

mean score of 5.00 with very less standard deviation of 0.00.

Alia Bhatt has lowest mean score of 3.00 with unacceptable

and very high standard deviation of 1.595. Akshay Kumar and

Parineeti Chopra has mean of 4.62 and 4.60 respectively.

For honesty out of all celebrities Salman Khan has highest

mean score of 4.89 with very low and acceptable standard

deviation and variance of 0.33 and .11 respectively.

Surprisingly Parineeti Chopra has received mean 4.60 on the

scale honesty with less standard deviations of 0.54

Alia Bhatt endorsing Hero Pleasure is average owing to mean

score of 3.50 with unacceptable and large standard deviation of

1.16. the honesty of Akshay Kumar and Anushka Sharma is

reasonably good since mean score is 4.62 and 4.20 respectively

with acceptable standard deviation of 0.268

Last parameter i.e. trustworthiness measured to be very high

with Salman Khan who endorses Access 125. Since the mean

score is 4.89 with less standard deviation 0.33 and variance

0.11. Surprisingly Ranbir Kapoor has good mean score with

less standard deviation and variance.Alia Bhatt is rated very

low on the scale of trustworthiness since the mean is 3.58 with

unacceptable and large standard deviation of 1.24.

On the parameter 'like' measured to be very high with Salman

Khan endorsing Suzuki Access 125. The mean score is 5.00

with very less standard deviation of 0.00 and variance 0.00.

Parineeti Chopra has received 4.60 mean score with less

standard deviation of 0.54 and variance 0.30. Followed by

Parineeti, Akshay Kumar scored mean of 4.50 with 0.28

variance and 0.53 standard deviation.

Ranbir Kapoor rated very low on the likability parameter.

Surprisingly Alia Bhatt has 4.08 mean score with unacceptable

standard deviation of 1.16 and variance 1.35

For good image parameter again Salman Khan has high mean

score i.e. 5.00 with acceptable and very less standard deviation

of 0.00 and variance 0.00

Alia Bhatt has 3.67 mean score for good image with

unacceptable standard deviation and variance 1.37 and 1.87

respectively. Ranbir Kapoor rated very low on the scale of

good image with mean of 2.00.

On the scale of likability the third parameter i.e. good

reputation measured to be very high with Salman Khan mean

score 5.00 with low standard deviation and variance which is

acceptable. Followed by Salman, Parineeti Chopra and Akshay

Kumar has mean score of 4.60 and 4.50 respectively with low

standard deviation and variance. Anushka Sharma rates 4.27

mean score for reputation. Ranbir Kapoor rates very low with

mean 2.00.

The fourth and last parameter i.e. pleasantness measured to

very high with Salman Khan. The mean score is 5.00 with less

standard deviation i.e. 0.00

Ranbir Kapoor again rates low score in the above table.

Parineeti Chopra surprisingly score high mean of 4.60 with

acceptable standard deviation and variance. Surprisingly

Ranbir Kapoor rates high average score for all the categories

.followed by Salman Khan has high average for all the four

parameters.
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1 Salman

Khan
4.89 .33 .11 4.89 .33 .11 4.89 .33 .11 4.78 .44 .19 4.86 0.9

2 Akshay

Kumar
4.50 .53 .28 4.50 .53 .28 4.62 .51 .26 4.50 .53 .28 4.56 0.9

3 Ranbir

Kapoor
5.00 .00 .00 5.00 .00 .00 4.50 .70 .50 3.50 .70 .50 4.5 0.9

4 Parineeti

Chopra
4.40 .54 .30 4.60 .548 .30 4.60 .54 .30 4.60 .54 .30 4.55 0.8

5 Anushka

Sharma
4.47 .83 .69 4.47 .83 .69 4.20 .86 .74 4.20 .86 .74 4.33 0.9

6 Alia Bhatt 3.92 1.3 1.7 4.00 1.2 1.45 3.58 1.16 1.3 3.42 1.3 1.7 3.72 0.9

Celebrity Attractiveness for Moped.

Table 7 Celebrity Attractiveness for Moped

The following table shows the Statistics of Celebrity attractiveness for Moped

(N=60)

Source (Field data)
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1 Salman

Khan
4.8 .33 .11 4.8 .33 .11 4.8 .33 .11 4.8 .33 .11 4.8 1.8

2 Akshay

Kumar
4.5 .53 .28 4.6 .51 .26 4.6 .51 .26 4.5 .53 .28 4.5 1.1

3 Ranbir

Kapoor
5.0 .00 .00 5.0 .00 .00 4.5 .70 .50 4.0 .00 .00 4.6 1.1

4 Parineeti

Chopra
4.6 .54 .30 4.6 .54 .30 4.6 .54 .30 4.6 .54 .30 4.6 1.0

5 Anushka

Sharma
4.2 .86 .74 4.1 .91 .83 4.2 .94 .88 4.2 .86 .74 4.1 1.1

6 Alia

Bhatt
3.0 1.6 2.6 3.0 1.5 2.5 3.5 1.1 1.3 3.5 1.2 1.5 3.2 1.1

Trustworthiness and Expertise of Celebrity for Moped

Table 6 Trustworthiness and Expertise of Celebrity for Moped

The following table shows the Statistics of Celebrity Trustworthiness and Expertise of Celebrity for Moped .

(Source (Field data)

Trustworthiness and Expertise of celebrity for respective brands taken on four parameters i.e. expert, experienced, honesty,

trustworthiness.

Above table 1.2.4 shows 6 brands of mopeds have been preferred by samples. All the celebrities are formed to be cinema actor

and actresses. On the scale of Trustworthiness and Expertise first parameter i.e. expert is measured to be very high with Ranbir

Kapoor who endorses Hero Mastero, since the mean score is 5.00 with very less standard deviation and variance i.e. 0.00.

Followed by Ranbir Kapoor, Salman Khan for Access 125 has 4.89 mean score with 0.33 standard deviation and 0.11 variance.

Akshay Kumar and Parineeti Chopra has high mean of 4.50 and 4.60 respectively. Alia Bhatt has 3.08 mean score for expertise

with very high standard deviation of 1.621 and variance 2.629.

Above table number 7 presents six celebrities have been preferred by samples. On the scale of celebrity attractiveness the first

parameter is attractive measured to be very high with Ranbir Kapoor who endorses Hero Mastero, since the means score is 5.00

with very less standard deviation and variance of 0.00. Followed by Ranbir, Salman Khan has high score of 4,89 with less

standard deviation of 0.33 and variance of 0.11. The attractiveness of Akshay Kumar and Anushka Sharma is reasonably good

since mean scores are 4.50 and 4.47 respectively. Alia Bhatt has received 3.92 mean score with very high standard deviation of

1.31 and variance of 1.72. Parineeti Chopra who is endorsing Suzuki Lets has received mean of 4.40 which is reasonably good

with acceptable standard deviation of 0.54 and variance of 0.30.

On the scale of attractiveness, the second parameter i.e. beautifulness measured to be very high with Ranbir Kapoor with acceptable

standard deviation of 0.00 and variance of 0.00.Surprisingly Salman Khan has received mean 4.89 on the scale of beautiful with less

standard deviation 0.33 and variance 0.11. Both these celebrities are male.

Parineeti Chopra has highest mean score of 4.60 amongst all female celebrities with less standard deviation and variance. Alia Bhatt

rated very low on the scale of beautifulness. Since the mean score is 3.92 with reasonably large standard deviation.



Ranbir kapoor has endorsed Mastero-moped. In study two samples were found using moped and recalled celebrity Ranbir Kapoor.

The hypothesis testing has done at 5% level of significance.

Above table number 10 shows that for all categories, the t value is more than 6.00 at 1 degrees of freedom. The significant value

is more than 0.42 at 5 % level of significance for each parameter. And the alternative

hypotheses i.e. match between product (moped) and celebrity personality (Ranbir Kapoor) has positive impact on buying behavior

of teenagers is rejected.

Parineeti Chopra has endorsed Lets-moped. In study five samples were found using moped and recalled celebrity Parineeti

Chopra. The hypothesis testing has done at 5% level of significance.

Above table number 11 shows that for all categories, the t value is more than 6.53 at 4 degrees of freedom. The significant value is

more than 0.02 at 5 % level of significance for each parameter. . And the alternative

hypothesis i.e. match between product (moped) and celebrity personality(Parineeti Chopra) has positive impact on buying

behavior of teenagers is accepted.

Anushka Sharma has endorsed Pep + -moped. In study fifteen samples were found using moped and recalled celebrity Anushka

Sharma. The hypothesis testing has done at 5% level of significance.

10  Impact of Ranbir kapoor on Purchase of Moped.

Table 10  Impact of Ranbir kapoor on Purchase of Moped

Hence the null hypothesis is accepted.

Parineeti Chopra and moped

11  Impact of Parineeti Chopra on Purchase of Moped.

Table 11  Impact of Parineeti Chopra on Purchase of Moped

Hence the null hypothesis is rejected

Anushka Sharma and Moped

12  Impact of Anushka Sharma on Purchase of Moped.

Table 12 Impact of Anushka Sharma on Purchase of Moped

mpact of Celebrity Personality on Buying Behavior of Teenagers

For classy parameter Salman Khan has highest mean score of

4.89 with acceptable standard deviation of 0.33 and variance of

0.11.Akshay Kumar who is endorses Honda Activa has received

4.62 mean on the scale of classy with less standard deviation and

variance of 0.51 and 0.26 respectively. Ranbir Kapoor and

Parineeti Chopra who are endorsing Hero Mastero and Suzuki

Lets respectively are rated 4.50 and 4.60 mean score with

acceptable standard deviation.

Alia Bhatt endorsing Hero Pleasure is average owing to mean

3.58 with large standard deviation of 1.16.

The last and fourth parameter of attractiveness scale is elegant.

Salman Khan has highest mean of 4.78 with very less standard

deviation 0.44 and variance of 0.19. Followed by Salman,

Parineeti Chopra and Akshay Kumar are reasonably good since

mean scores are 4.50 and 4.60 respectively.Alia Bhatt and Ranbir

Kapoor are endorsing brand pleasure and Mastero of Hero

respectively is rated very low on the scale of elegant. Since the

mean score on the elegant scale is 3.42 and 3.50 respectively with

unacceptable standard deviation 1.31 and 0.70.

Match between the Product and Celebrity

Personality has a Positive Impact on Buying Behavior of

Teenagers.

The said hypothesis is alternative hypothesis in nature. The

hypothesis is related with product category and celebrity. To

assess the opinion of product owner regarding respective

celebrity four variables each under four categories were executed

to opine on, using five point scales.

One sample test has used to know the influence of celebrity with

respect to product category. Hence for each celebrity the

independent one sample test has been executed.

Salman Khan and Moped

Salman Khan has endorsed access 125- moped. In study nine

samples were found using moped and recalled celebrity Salman

Khan. The hypothesis testing has done at 5% level of

significance.

Hypothesis:
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Test Va lue = 3

Sr Dimension t

value

Degrees

of

freedom

Sig. (2-

Tailed)

Mean

Difference

95% Confidence

Interval Of The

Difference

Lower Upper

1 Brand Endorser 7.04 8 .00 1.61 1.08 2.13

2 Likability 8.89 8 .00 1.66 1.23 2.09

3 Trustworthiness 17.00 8 .00 1.88 1.63 2.14

4 Attractiveness 16.75 8 .00 1.86 1.60 2.11

8  Impact of Salman Khan on Purchase of Moped.

Table 8  Impact of Salman Khan on Purchase of Moped.

Test Value = 3

Above table 8 shows that for all categories, the t value is more than 7.04 at 8 degrees of freedom. The significant value is 0.00 at 5 %

level of significance. Hence and the alternative hypotheses i.e. match between product (moped) and

celebrity personality (Salman Khan) has positive impact on buying behavior of teenagers is accepted.

Akshay Kumar has endorsed Activa- moped. In study eight samples were found using moped and recalled celebrity Akshay

Kumar. The hypothesis testing has done at 5% level of significance.

the null hypothesis is rejected

Akshay Kumar and Moped

Test Value = 3

Sr Dimension t

value

Degrees

of

freedom

Sig. (2-

Tailed)

Mean

Difference

95% Confidence

Interval Of The

Difference

Lower Upper

1 Brand Endorser 9.03 7 .00 1.59 1.17 2.01

2 Likability 8.18 7 .00 1.46 1.04 1.89

3 Trustworthiness 8.91 7 .00 1.56 1.14 1.97

4 Attractiveness 8.53 7 .00 1.53 1.10 1.95

9  Impact of Akshay Kumar on Purchase of Moped.

Table 9  Impact of Akshay Kumar on Purchase of Moped

Test Value = 3

Sr Dimension t

value

Degrees

Of

Freedom

Sig. (2-

Tailed)

Mean

Difference

95% Confidence

Interval Of The

Difference

Lower Upper

1 Brand Endorser 11.00 1 .05 1.37 -.213 2.96

2 Likability 15.00 1 .04 1.87 .286 3.46

3 Trustworthiness 13.00 1 .04 1.62 .036 3.21

4 Attractiveness 6.00 1 .10 1.50 -1.67 4.67

Test Value = 3

Sr Dimension t

value

Degrees

Of

Freedom

Sig. (2-

Tailed)

Mean

Difference

95% Confidence

Interval Of The

Difference

Lower Upper

1 Brand Endorser 7.25 4 .002 1.450 .894 2.005

2 Likability 6.53 4 .003 1.600 .919 2.280

3 Trustworthiness 6.53 4 .003 1.600 .919 2.280

4 Attractiveness 6.76 4 .002 1.550 .913 2.186

Test Value = 3

Sr Dimension t

value

Degrees

Of

Freedom

Sig. (2-

Tailed)

Mean

Difference

95% Confidence

Interval Of The

Difference

Lower Upper

1 Brand Endorser 4.24 14 .00 1.16 .57 1.75

2 Likability 5.80 14 .00 1.25 .78 1.71

3 Trustworthiness 5.21 14 .00 1.18 .69 1.66

4 Attractiveness 6.50 14 .00 1.33 .89 1.77

Above table number 9 shows that for all categories, the t value is more than 8.18 at 7 degrees of freedom. The significant value is

0.00 at 5 % level of significance. Hence and the alternative hypotheses i.e. match between product

(moped) and celebrity personality (Akshay Kumar) has positive impact on buying behavior of teenagers is accepted.

Ranbir Kapoor and Moped

the null hypothesis is rejected



Ranbir kapoor has endorsed Mastero-moped. In study two samples were found using moped and recalled celebrity Ranbir Kapoor.

The hypothesis testing has done at 5% level of significance.

Above table number 10 shows that for all categories, the t value is more than 6.00 at 1 degrees of freedom. The significant value

is more than 0.42 at 5 % level of significance for each parameter. And the alternative

hypotheses i.e. match between product (moped) and celebrity personality (Ranbir Kapoor) has positive impact on buying behavior

of teenagers is rejected.

Parineeti Chopra has endorsed Lets-moped. In study five samples were found using moped and recalled celebrity Parineeti

Chopra. The hypothesis testing has done at 5% level of significance.

Above table number 11 shows that for all categories, the t value is more than 6.53 at 4 degrees of freedom. The significant value is

more than 0.02 at 5 % level of significance for each parameter. . And the alternative

hypothesis i.e. match between product (moped) and celebrity personality(Parineeti Chopra) has positive impact on buying

behavior of teenagers is accepted.

Anushka Sharma has endorsed Pep + -moped. In study fifteen samples were found using moped and recalled celebrity Anushka

Sharma. The hypothesis testing has done at 5% level of significance.

10  Impact of Ranbir kapoor on Purchase of Moped.

Table 10  Impact of Ranbir kapoor on Purchase of Moped

Hence the null hypothesis is accepted.

Parineeti Chopra and moped

11  Impact of Parineeti Chopra on Purchase of Moped.

Table 11  Impact of Parineeti Chopra on Purchase of Moped

Hence the null hypothesis is rejected

Anushka Sharma and Moped

12  Impact of Anushka Sharma on Purchase of Moped.

Table 12 Impact of Anushka Sharma on Purchase of Moped

mpact of Celebrity Personality on Buying Behavior of Teenagers

For classy parameter Salman Khan has highest mean score of

4.89 with acceptable standard deviation of 0.33 and variance of

0.11.Akshay Kumar who is endorses Honda Activa has received

4.62 mean on the scale of classy with less standard deviation and

variance of 0.51 and 0.26 respectively. Ranbir Kapoor and

Parineeti Chopra who are endorsing Hero Mastero and Suzuki

Lets respectively are rated 4.50 and 4.60 mean score with

acceptable standard deviation.

Alia Bhatt endorsing Hero Pleasure is average owing to mean

3.58 with large standard deviation of 1.16.

The last and fourth parameter of attractiveness scale is elegant.

Salman Khan has highest mean of 4.78 with very less standard

deviation 0.44 and variance of 0.19. Followed by Salman,

Parineeti Chopra and Akshay Kumar are reasonably good since

mean scores are 4.50 and 4.60 respectively.Alia Bhatt and Ranbir

Kapoor are endorsing brand pleasure and Mastero of Hero

respectively is rated very low on the scale of elegant. Since the

mean score on the elegant scale is 3.42 and 3.50 respectively with

unacceptable standard deviation 1.31 and 0.70.

Match between the Product and Celebrity

Personality has a Positive Impact on Buying Behavior of

Teenagers.

The said hypothesis is alternative hypothesis in nature. The

hypothesis is related with product category and celebrity. To

assess the opinion of product owner regarding respective

celebrity four variables each under four categories were executed

to opine on, using five point scales.

One sample test has used to know the influence of celebrity with

respect to product category. Hence for each celebrity the

independent one sample test has been executed.

Salman Khan and Moped

Salman Khan has endorsed access 125- moped. In study nine

samples were found using moped and recalled celebrity Salman

Khan. The hypothesis testing has done at 5% level of

significance.

Hypothesis:
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Test Va lue = 3

Sr Dimension t

value

Degrees

of

freedom

Sig. (2-

Tailed)

Mean

Difference

95% Confidence

Interval Of The

Difference

Lower Upper

1 Brand Endorser 7.04 8 .00 1.61 1.08 2.13

2 Likability 8.89 8 .00 1.66 1.23 2.09

3 Trustworthiness 17.00 8 .00 1.88 1.63 2.14

4 Attractiveness 16.75 8 .00 1.86 1.60 2.11

8  Impact of Salman Khan on Purchase of Moped.

Table 8  Impact of Salman Khan on Purchase of Moped.

Test Value = 3

Above table 8 shows that for all categories, the t value is more than 7.04 at 8 degrees of freedom. The significant value is 0.00 at 5 %

level of significance. Hence and the alternative hypotheses i.e. match between product (moped) and

celebrity personality (Salman Khan) has positive impact on buying behavior of teenagers is accepted.

Akshay Kumar has endorsed Activa- moped. In study eight samples were found using moped and recalled celebrity Akshay

Kumar. The hypothesis testing has done at 5% level of significance.

the null hypothesis is rejected

Akshay Kumar and Moped

Test Value = 3

Sr Dimension t

value

Degrees

of

freedom

Sig. (2-

Tailed)

Mean

Difference

95% Confidence

Interval Of The

Difference

Lower Upper

1 Brand Endorser 9.03 7 .00 1.59 1.17 2.01

2 Likability 8.18 7 .00 1.46 1.04 1.89

3 Trustworthiness 8.91 7 .00 1.56 1.14 1.97

4 Attractiveness 8.53 7 .00 1.53 1.10 1.95

9  Impact of Akshay Kumar on Purchase of Moped.

Table 9  Impact of Akshay Kumar on Purchase of Moped

Test Value = 3

Sr Dimension t

value

Degrees

Of

Freedom

Sig. (2-

Tailed)

Mean

Difference

95% Confidence

Interval Of The

Difference

Lower Upper

1 Brand Endorser 11.00 1 .05 1.37 -.213 2.96

2 Likability 15.00 1 .04 1.87 .286 3.46

3 Trustworthiness 13.00 1 .04 1.62 .036 3.21

4 Attractiveness 6.00 1 .10 1.50 -1.67 4.67

Test Value = 3

Sr Dimension t

value

Degrees

Of

Freedom

Sig. (2-

Tailed)

Mean

Difference

95% Confidence

Interval Of The

Difference

Lower Upper

1 Brand Endorser 7.25 4 .002 1.450 .894 2.005

2 Likability 6.53 4 .003 1.600 .919 2.280

3 Trustworthiness 6.53 4 .003 1.600 .919 2.280

4 Attractiveness 6.76 4 .002 1.550 .913 2.186

Test Value = 3

Sr Dimension t

value

Degrees

Of

Freedom

Sig. (2-

Tailed)

Mean

Difference

95% Confidence

Interval Of The

Difference

Lower Upper

1 Brand Endorser 4.24 14 .00 1.16 .57 1.75

2 Likability 5.80 14 .00 1.25 .78 1.71

3 Trustworthiness 5.21 14 .00 1.18 .69 1.66

4 Attractiveness 6.50 14 .00 1.33 .89 1.77

Above table number 9 shows that for all categories, the t value is more than 8.18 at 7 degrees of freedom. The significant value is

0.00 at 5 % level of significance. Hence and the alternative hypotheses i.e. match between product

(moped) and celebrity personality (Akshay Kumar) has positive impact on buying behavior of teenagers is accepted.

Ranbir Kapoor and Moped

the null hypothesis is rejected
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Recall”,

Following are key findings of study.

1. Salman Khan has high average score for all parameters

as compared to other celebrities as brand endorser for

moped. While Alia Bhatt has low average score for all

parameters as compared to other celebrities.

2. On the likability parameter for moped Ranbir Kapoor

rates high average score for all the categories i.e.

4.87While Alia Bhatt has low average score for all

parameters as compared to other celebrities. i.e. 3.64.

3. Trustworthiness of Celebrity for Moped is measured to

be very high with Salman Khan who endorses Access

125. Alia Bhatt is rated very low on the scale of

trustworthiness

4. On the scale of celebrity attractiveness Salman Khan

has highest average i.e. 4.86 and. Alia Bhatt rated very

low on the average scalei.e.3.72.

5. Match Between the Product and Celebrity Personality

has a Positive Impact on Buying Behavior of Teenagers

was the hypothesis for this study. Mixed result was

obtained for this hypothesis. For moped product

category alternative hypothesis is accepted for 4

celebrities.

Samples like to watch celebrity advertisements as compared to

non celebrity advertisements. But at the purchase time samples

choose products according to their choice and comfort.

Celebrities do not affect much the purchase decision of samples.
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Above table number 12 shows that for all categories, the t value is more than 4.24 at 14 degrees of freedom. The significant value

is 0.00 at 5 % level of significance for each parameter. And the alternative hypotheses i.e.

match between product (moped) and celebrity personality (Anushka Sharma) has positive impact on buying behavior of teenagers

is accepted.

Alia Bhatt has endorsed Pleasure-moped. In study twelve samples were found using moped and recalled celebrity Alia Bhatt. The

hypothesis testing has done at 5% level of significance.

Above table number 13 shows that for all categories, the t value is more than 0.74 at 11 degrees of freedom. The significant value

is more than 0.05 at 5 % level of significance for each parameter. And the alternative

hypotheses i.e. match between product (moped) and celebrity personality (Alia Bhatt) has positive impact on buying behavior of

teenagers is rejected.

Hence the null hypothesis is rejected.

Alia Bhatt and Moped

13  Impact of Alia Bhatt on Purchase of Moped.

Table 13  Impact of Alia Bhatt on Purchase of Moped

Hence the null hypothesis is accepted.

Test Value = 3

Sr Dimension t

value

Degrees

Of

Freedom

Sig. (2-

Tailed)

Mean

Difference

95% Confidence

Interval Of The

Difference

Lower Upper

1 Brand Endorser 2.43 11 .03 .72 .07 1.38

2 Likability 1.96 11 .07 .64 -.07 1.37

3 Trustworthiness .743 11 .47 .29 -.57 1.15

4 Attractiveness 2.16 11 .05 .72 -.01 1.46

Introduction

Higher Education in India -Achievements & Failures

During the last sixty years after Independence, Higher education

has expanded in India somewhat remarkably. The number of

universities has increased from a meager at the time of

independence (1947) to about 777 in 2016, and the number of

colleges increased from less than 500 to more than 22000 during

the same period. Since Independence in 1947 there has been a

significant expansion in higher education. However despite the

tremendous growth in higher education since independence, the

achievement in terms of Gross enrolment Ratio (GER), which is

a measure of population in the relevant age group attending

higher education institutions, is very low. According to the

planning Commission 10% of the relevant age group of

populations attend Universities/Colleges compared to 20-25%

enrolment in many developing countries.

“The quality of a nation depends upon the quality of its citizen.

The quality of its citizens depends not exclusively but in critical

measure upon the quality of their education. The quality of their

education depends more than upon any other single factor, upon

quality of their Teacher”. These words of the American

commission on Teacher education can-not be over emphasized.

The teacher is the living ideal, the fountain head of knowledge

and the potential to provide directive for the growth and

development of students of today as worth citizens of tomorrow.

Aspirations of the youths are not to be curbed and ignored but we

may not hesitate in saying that the higher education is not for all.

Only eager learners should find place in the universities and

colleges. It is not limited access which is needed but the contents

and quality of education which needs to be changed. In view of

rapid development taking place in various fields' obsolescence

has become an important concern. It is possible that what was

learnt some years ago may have become obsolete today, for new

discoveries are overtaking the existing knowledge. Therefore

there is a need to update knowledge of the people in all fields.

India has made significant achievements in the developments of

education. The Indian education system was thrown open after

independence to all at all levels-rich, poor and middle income

classes, men and women, rural and urban populations, backward

and non-backward segments of the population. Social and

cultural diversity has also become an important strength of Indian

higher education. Secondly, as a consequence, there has been a

veritable explosion in numbers students' number, institutions,

and teachers. Thirdly, there has been the development of

institutions of excellence, producing highly specialized human

capital. Lastly, it could produce the second largest (next only to

China) stock of educated and skilled manpower in the world, and

the third larger reservoir of scientific and technical manpower.

Educational institutions in India, particularly imparting higher

education, have expanded enormously since independence but
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125. Alia Bhatt is rated very low on the scale of

trustworthiness
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obtained for this hypothesis. For moped product

category alternative hypothesis is accepted for 4
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Above table number 12 shows that for all categories, the t value is more than 4.24 at 14 degrees of freedom. The significant value

is 0.00 at 5 % level of significance for each parameter. And the alternative hypotheses i.e.

match between product (moped) and celebrity personality (Anushka Sharma) has positive impact on buying behavior of teenagers

is accepted.

Alia Bhatt has endorsed Pleasure-moped. In study twelve samples were found using moped and recalled celebrity Alia Bhatt. The

hypothesis testing has done at 5% level of significance.

Above table number 13 shows that for all categories, the t value is more than 0.74 at 11 degrees of freedom. The significant value

is more than 0.05 at 5 % level of significance for each parameter. And the alternative

hypotheses i.e. match between product (moped) and celebrity personality (Alia Bhatt) has positive impact on buying behavior of

teenagers is rejected.

Hence the null hypothesis is rejected.

Alia Bhatt and Moped

13  Impact of Alia Bhatt on Purchase of Moped.

Table 13  Impact of Alia Bhatt on Purchase of Moped

Hence the null hypothesis is accepted.

Test Value = 3

Sr Dimension t

value

Degrees

Of

Freedom

Sig. (2-

Tailed)

Mean

Difference

95% Confidence

Interval Of The

Difference

Lower Upper

1 Brand Endorser 2.43 11 .03 .72 .07 1.38

2 Likability 1.96 11 .07 .64 -.07 1.37

3 Trustworthiness .743 11 .47 .29 -.57 1.15

4 Attractiveness 2.16 11 .05 .72 -.01 1.46

Introduction

Higher Education in India -Achievements & Failures

During the last sixty years after Independence, Higher education

has expanded in India somewhat remarkably. The number of

universities has increased from a meager at the time of

independence (1947) to about 777 in 2016, and the number of

colleges increased from less than 500 to more than 22000 during

the same period. Since Independence in 1947 there has been a

significant expansion in higher education. However despite the

tremendous growth in higher education since independence, the

achievement in terms of Gross enrolment Ratio (GER), which is

a measure of population in the relevant age group attending

higher education institutions, is very low. According to the

planning Commission 10% of the relevant age group of

populations attend Universities/Colleges compared to 20-25%

enrolment in many developing countries.

“The quality of a nation depends upon the quality of its citizen.

The quality of its citizens depends not exclusively but in critical

measure upon the quality of their education. The quality of their

education depends more than upon any other single factor, upon

quality of their Teacher”. These words of the American

commission on Teacher education can-not be over emphasized.

The teacher is the living ideal, the fountain head of knowledge

and the potential to provide directive for the growth and

development of students of today as worth citizens of tomorrow.

Aspirations of the youths are not to be curbed and ignored but we

may not hesitate in saying that the higher education is not for all.

Only eager learners should find place in the universities and

colleges. It is not limited access which is needed but the contents

and quality of education which needs to be changed. In view of

rapid development taking place in various fields' obsolescence

has become an important concern. It is possible that what was

learnt some years ago may have become obsolete today, for new

discoveries are overtaking the existing knowledge. Therefore

there is a need to update knowledge of the people in all fields.

India has made significant achievements in the developments of

education. The Indian education system was thrown open after

independence to all at all levels-rich, poor and middle income

classes, men and women, rural and urban populations, backward

and non-backward segments of the population. Social and

cultural diversity has also become an important strength of Indian

higher education. Secondly, as a consequence, there has been a

veritable explosion in numbers students' number, institutions,

and teachers. Thirdly, there has been the development of

institutions of excellence, producing highly specialized human

capital. Lastly, it could produce the second largest (next only to

China) stock of educated and skilled manpower in the world, and

the third larger reservoir of scientific and technical manpower.

Educational institutions in India, particularly imparting higher

education, have expanded enormously since independence but
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there is deterioration in the quality Low quality of education

affects development in the country. At a time when the country is

liberalizing and entering the global market we need to increase

quality in higher education. It is the nature of the market economy

that only those who are efficient, maintain high productivity and

quality will survive. Without high quality survival is difficult for

the Indian institutions, whether in industry or in education.

As we know quality of higher education has been seriously

deteriorated. We have centers creating excellence in our higher

education but large majority of institutions do not maintain high

quality. There are many reasons for low standards. One of the

important reasons for low standards in many educational

institutions is the low expenditure on education in general and

higher education in particular. It is observed that what is allotted

in India on Higher education is much lower in several countries.

By using new technologies, foreign universities, both

educational and distant education institution institutions are all to

offer their programmes in our country and in the years to come

this trend will become more pronounced. The institution would

be competing with the local institutions and if the quality of our

education is not high, enrolment and demand for it would be less.

No doubt this is a remarkable growth in higher education. There

has been unplanned and haphazard proliferation of universities

and colleges leading to deterioration of standard. Many of them

have been established not based on needs but they exist and

continue to impart sub standard education producing ill equipped

graduates with doubtful social values and attitudes.

Our present systems of examination and evaluation are old and

worn out. These are making our students and teachers

examination and degree oriented and not knowledge oriented.

Mal practices in exams, bribes to examiners and corruption

everywhere in the evaluation processes have lost the validity,

accountability and trust in the examination and evaluation

system.

Unrestricted and indiscriminate admissions have given rise to an

unmotivated and undedicated student population teeming in our

colleges and universities. This had led to serious deterioration of

standard and numerous other problems. The expansions of

colleges and universities have not taken place in a planned

manner in response of felt of needs of the people. This has

declined the standard of higher education in India.

As the number of jobs and positions to be filled with highly

trained persons increases the discrepancy between need and the

capacity to meet the need is widening. It is obvious that if higher

education is not rapidly improved our administrative and

technical progress, our intellectual standard and social advance

will be most seriously handicapped.

The following steps will help to improve quality of Higher

Education.

The society takes for granted that after school education one has

to take admission in the college. Highly restricted system of

admission is the first step to improve quality. Admission should

be made strictly on merit basis. Only those who have proved

aptitude for higher education be given admission. The seats in

every course should be strictly regulated by the facilities

available. Academic Calendar should be prepared and strictly

followed, attendance should be made compulsory and they

should be implemented strictly. The scholarships should have a

correlation with the attendance.

Unfortunately in our country, the minimum qualification

required for getting most jobs, even at clerical level, is a

university degree. So long as the condition remains, the craze for

college education will continue unabated. Hence this condition

should be abolished and it should be delinked form the job.

The student should be motivated properly. A climate should be

created in the job market that getting a job depends on one's

intrinsic required to job. Competence should be considered for

the job and not just on the production of a degree or a diploma or

on the basis of one's connections or influences with influential

personalities.

The teacher must have the competence and the learning which is

required for first absorbing the new inputs of knowledge and

passing them on to their students. A good teacher has to be a

student all his life. He has to be devoted to scholarship. At the

same time, he must also have the capacity to transfer the

knowledge. A teacher has to be a good communicator. He should

be able to stimulate the minds of the students and invoke in them

an abiding interest in the subject. The teachers should be

committed to his students and develop the same commitment in

his students. He must be both motivated and committed. The

teacher should also adopt techniques of teaching. A good teacher

is supposed to be master of his subject. He must have a through

knowledge of his subjects. He must also be in touch with the

latest developments in his subject. He should have dedication and

devotion to the profession and have ideal character.

Today, we have a variety of new techniques including the

computer technology and electronic media for dissemination of

knowledge. With the help of computers and other electronic

devices, teaching can be improved and made more effective,

supportive electronic tools like overhead projector, slides, films,

audio and video tapes, computer, internet etc. should be used in

new teaching methods. Such as case studies, seminars,

workshop, study tour, Research Project, presentations,

discussions, role playing, library assignment and practical. Use

of lecture methods should be adopted to encourage students'

participation to motivate them in hardwork and to get better

feedback. The best possible results can be achieved by using

.

Reasons for Deterioration of Standard

STEPS TO IMPROVE QUALITY OF HIGHER

EDUCATION

1. SelectiveAdmission

2. Quality of Teachers:

3. To develop Modern Methodology, Use of Teaching

Techniques & Technologies:

teaching methodologies where learners' participation is

important; so teaching techniques should be based on the skill,

competency and learning style. An interaction between learner

and teacher is necessary.

The quality education, at the college and university level, serves

as a ground for excellence to grow. If the quality at this level

neglected, it will have limited potential for growth of excellence

in terms of creativity and innovativeness.

The quality of education would depend on the content of

education. It must raise the standards of excellence. The pattern

of course, their curricula and syllabus, should be well planned.

The students of our institutions of higher education must have

access to the new frontiers of knowledge in all fields. Our Board

of Studies and Academic Councils are responsible for designing

the syllabi. They should be ever alert and dynamic. They should

introduce new disciplinary and interdisciplinary courses bearing

in mind the twin aspects of expansion of knowledge and the

demand of the Employment market.

Our traditional evaluation techniques need to sea change.

Surprise test, presentation, viva-voce, project reports, objective

tests, practical and many more innovative methods of assessing

academic performance of our students should be evolved. Much

should be left to the teachers concern. They should strive to make

the evaluation system trust and reliable.The present systems of

examination and evaluation must be once given up and evolved

another which will evaluate objectively the skill acquired and

creativity as well as the abilities and potentialities of the students

and teachers. The continuous periodic assessment should be done

by the teachers in the class room for improvement of teaching and

learning processes.

It is possible to introduce the well known and widely accepted

idea of autonomous colleges. The UGC has been not only

advocating its introduction but also promising a number of

incentives to every college which comes forward to implement it.

Once autonomous colleges are established, the university's

responsibility to conduct centralized examination will

automatically come down. As more and more colleges become

autonomous the conduct of exam will not be complex and

difficult to carry on.

The lack of environment of knowledge is made worse by the lack

of physical facilities.

A) Library is the center of all academic activities. It is, therefore,

absolutely essential that library facilities in the universities and

college should be properly improved.

B) Well equipped laboratories are a must for good teaching and

qualitative research. Library and laboratory are two vitally

important elements of infrastructure on which depends the level

of academic standards.

C) Audio-visual aids and reprographic facilities should be

adequately provided in universities and colleges.

D) Provision of adequate computer facilities through networking

in institutions of higher learning will surely make an influential

impact on the quality of teaching and research.

The university officers like Vice-Chancellor, Pro-Vice-

Chancellor, Registrar, Deputy Registrar and the Principals of the

colleges etc. have a great role in maintaining the high standard of

education. They should be motivated and committed for quality

of higher education. They should learn to take pride in the

standard of education in colleges and universities and should

work ruthlessly for raising the quality of higher education. They

should be ready to light with those elements trying to lower

standard and Equality of higher education.

Higher education system has to be based on modern and

scientific methods and measure to suit our national needs and

aspirations. The programme of restructuring of the courses of

studies at the higher education level has to be viewed as a matter

of great concern. The curriculum should be reviewed on a

continuing basis in order to keep pace with developments in

various subjects. The UGC should continue the curriculum

development scheme for modernizing of restructuring the

courses.

Research and extension work must be encouraged to help

teachers and students to bring new ideas and make present

activities more realistic. Community extension type of activities

should be encouraged and assigned to the colleges.

Resource mobilization for colleges is an essential. There are lot

of requirements of a college, like Library equipped with latest

books, Laboratory, Play Ground, Well Qualified Staff, Research

Facilities etc., which requires a lot of funds. The college has to

'find out various kinds of ways to mobilize research and raise the

funds and utilize them for development of colleges. In View of

increasing costs of higher education, the institutions of Higher

Education in the days to come will, not be in position to sustain

financially through govt. grants and other types of donation.

They have to stand on their own by mobilizing financial

resources from the individuals or industries. The colleges will

have to develop linkages with local industries and mobilize

resources.

There are many students who are highly motivated academically

competent, but are unable to pursue higher studies due to social,

economical and geographical and other constraints. If all can not

receive higher education at the traditional centers of education,

we shall have to devise ways and measures for taking education

4. Quality Content of Education

5. The Examination and evaluation System

6. Creating ofAutonomous Colleges

7. Upgrading of Infrastructure Facilities

8. Administrative Management

9. Restructuring of Courses

10. Research and Extension Work

11. Resource Mobilization

12. Distance Education
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there is deterioration in the quality Low quality of education

affects development in the country. At a time when the country is

liberalizing and entering the global market we need to increase

quality in higher education. It is the nature of the market economy

that only those who are efficient, maintain high productivity and

quality will survive. Without high quality survival is difficult for

the Indian institutions, whether in industry or in education.

As we know quality of higher education has been seriously

deteriorated. We have centers creating excellence in our higher

education but large majority of institutions do not maintain high
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important reasons for low standards in many educational
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this trend will become more pronounced. The institution would

be competing with the local institutions and if the quality of our

education is not high, enrolment and demand for it would be less.
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have been established not based on needs but they exist and
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capacity to meet the need is widening. It is obvious that if higher
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will be most seriously handicapped.

The following steps will help to improve quality of Higher
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The society takes for granted that after school education one has

to take admission in the college. Highly restricted system of

admission is the first step to improve quality. Admission should

be made strictly on merit basis. Only those who have proved

aptitude for higher education be given admission. The seats in

every course should be strictly regulated by the facilities

available. Academic Calendar should be prepared and strictly

followed, attendance should be made compulsory and they

should be implemented strictly. The scholarships should have a

correlation with the attendance.

Unfortunately in our country, the minimum qualification

required for getting most jobs, even at clerical level, is a

university degree. So long as the condition remains, the craze for

college education will continue unabated. Hence this condition

should be abolished and it should be delinked form the job.

The student should be motivated properly. A climate should be

created in the job market that getting a job depends on one's
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be able to stimulate the minds of the students and invoke in them
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to them and this is the method of distance education. It is given

high priority in order to reduce the burden of the universities.

While Govt. supervision is absolutely necessary at all stages, a

standing committee consisting of representative from the

UGC/State Government/Public personalities should be

constituted to monitor the progress of the college and university.

UGC should focus on the following specific areas: a. Universities

and colleges with potential for excellence; b. ICT for teaching-

learning process; c. Special Assistance Programme (SAP) in

Science & Engineering & Technology & Humanities and Social

Sciences: d. Research, awards, seminars and workshops:

e. Advanced Centre in Science Education and Research: f. Inter-

university Centers: and

g. Scholarship programmes for students. It should be the

responsibility of the state governments to support universities

and colleges in developing physical and academic infrastructures

through state plans and support educational backwards colleges

and universities.

As Kalam (2003) rightly noted, 'empowerment of higher

education' is the critical need of the hour. Higher education needs

to be empowered as it and alone helps in sustainable social,

economic and political development of the societies. The

empowerment of higher education should include a. provision of

a basic minimum level of physical infrastructure facilities to all

the colleges and universities, b. recruitment of good teachers and

further enhancement of their quality, and above all c. sound

public policies particularly relating to funding and management.

The most important problem in higher education today is

improving quality of education. Unless this is done without

losing any time, the huge investment in the field of higher

education will become a colossal waste. Neglect of quality of

Higher Education will have adverse consequence on national

development programs. Hence in the interest of national

development, quality control mechanism should be created at the

national and regional levels. In India UGC and other bodies have

been taking various measure for the improvement of the content

and quality of higher education. Education must have links with

national development and social needs. Educational institutions

must directly participate in development activity. The

developmental agencies must allow interaction between their

experts and those of the educational institution. This will link

education with community and strengthen the bonds between

education on one side and developmental agencies on the other.

This holds true for industry and commerce as well. This will

improve the employment opportunities for young people and

development goal will be achieved by the other sectors.

In its efforts to raise the relevance and standards of higher

education and to manage the universities and colleges so as to

improve their discipline and efficiency, the UGC has been

formulating and implementing the policies and programmes on

the advice of expert committee. It is observed however that most

of the problems of higher education resulting in declining

standard are due largely to the lack of adequate opportunities and

consequent rush for admission of the students who may not have

interest or attitude for higher studies.

Standard can not be maintained or raised by just legislation or

wishing the best wishes in mind for them. It demands hard work

on the part of every one. The basic requirement is commitment on

the part of every one that Indian students will have only the best

and nothing will be allowed to hinder in its way. It has also to be

single-mined, it admits no exceptions and no compromise.

Quality and standard should be loved and respected in the society.

The teachers and students will be motivated to achieve quality

and excellence and problem of detritions of standard will vanish

completely.

1) G. P. Sohono, Principles of teaching methods Pune 1996.

2) Govt. of India, National Policy on education, 1986, GOI, New

Delhi, 1986.

3) Govt. of India, Programme ofAction, 1992, New Delhi, 1992.

4) N. K. Uberoi, Professional competency in higher education,

University of Delhi 1995.

5) “University News”April 24, 2016.

6. UGC- Reports 11 Plan

13. Control by Government
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